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Free Admission For
Area Business Personnel
at Phila. Adv. Show.

Area business men & women are invited to attend — free —
this region’s longest established
business-to-business show.
The Philadelphia Advertising & Business Show will be
Wednesday, August 20, 2014 at
the Crowne Plaza Hotel.
Admission is free with a
business card.
There is a full ballroom of
booths from area firms. They
show and demonstrate ways to

BUSINESS/MARKETING NEWS

gain prospects and customers.
The event is now in its 42nd
consecutive year.
Categories of exhibitors include a variety of media outlets,
printers, photographers, video
producers & business grooming
demonstrations.
Also internet marketing
firms, speaker’s bureau, sports
teams such as Philadelphia Flyers & Temple Football, sports
Continued on page 3

Phila’s Metro Newspaper Reports on
Ad Salesperson Being a Transgender

In an exclusive page-one
story, Philadelphia’s daily newspaper, Metro, recently featured
one of their advertising sales
people — who “came out to coworkers as a transgender”.
He is Jen Lydon, who was
born male but, according to him,
knew he was a woman.
Now 48 years old, Lydon,
“came out” during a monthly
staff meeting in the Metro newspaper’s conference room.
The meetings traditionally acknowledge birthdays, anniversaries, and Employees of the Month.
This meeting included an
address by the paper’s Human
Resource Director on “workplace diversity”.
(Lydon had been married
as a male. He has four children,

Jen Lydon
now all adults. He says: “My exwife is now my best friend…”)
The newspaper quoted him
as telling his Metro co-workers,
“We spend one-third of our lives
at work…I can no longer play [a
role]. If given the chance, a happier, healthier me will not only find

Hard To Believe!

IN BUSINESS, LOOK GOOD: For women and men, professional cosmetologists will offer free aid, at the Phila. Business & Adv. Show, August 20, 9AM to 4PM at the Crowne Plaza Hotel on City Ave. at Rte.
76 City Ave exit. Demonstrations will be by (left to right) Robin Salerno,
owner of Smart Cosmetic Studio, Doylestown, and Rachel, Victoria,
Jacqueline and Nini, all makeup artists (See story, page 4.)

Major, Free Networking July 31
At Ocean Prime Restaurant

More than 125 area business executives are anticipated
to attend the free Executive
Networking & Card Exchange,
Thursday, July 31, inside the
new elegant Ocean Prime Restaurant, 124 S. 15TH St., Phila.
The event will be from
4:45PM to 7:15PM.

Free valet parking is being
provided by Ocean Prime.
Butlered Hors’ d oeuvres
and a buffet table will also be
courtesy of Ocean Prime.
The selections will include:
…Tuna Tartar Crisp
Continued on page 3

CBS TV-3 Sued
For Defamation

Could TV’s latest new-audience catcher- -the “Breaking
News” flash opening- -also be
made into over playing the coming content?
And could it be called “sensationalizing”?
That could lead to defamation
lawsuits based on a current lawsuit
vs. Philadelphia’s CBS-TV3.
Currently, lawyers for CBSTV3 are embroiled in defending
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the station from allegations of a
Haverford, Pa. woman that CBS3 misrepresented her and her
husband’s arrest for disorderly
conduct and harassment.
A police charge claimed that
in a neighbor-to-neighbor dispute, the arrestee discarded on
her next door neighbor’s property small animal carcasses, including a snake, and a mouse.
Continued on page 3
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Leading Station, KYW
Has Listeners Plummet 54%
KYW Newsradio (1060AM)
radio, for decades probably the
most tuned-in station serving
Philadelphia and a good share
of
Eastern
Pennsylvania,
South Jersey and Delaware is
losing listeners at astonishing
numbers.
Down 54%, in 2014, according to a Philadelphia Inquirer report by David Hiltbrand, the paper’s TV critic.
Making things worse,
competing radio stations numbers were relatively stable according to Nielson Audio, a rating service.
KYW (1060AM) programming is all news.

Whether Winter, or Not?
The meltdown in listeners
could be meteorological, according to Dave Allan, Marketing Department Chairman, St.
Joseph’s University.
His logic is that during winter — especially this past winter — it’s almost essential to
get weather and traffic conditions, a strong format at KYW.
He says, “…Ratings are
off because the snow stopped
falling…”
It could also be generational. “People can get their news
and information from other
sources,” Christopher Harper,
professor of Journalism at Temple University told Hiltbrand.

Rants Over Dropped Pants
Ends Area Radio Station Event

There was a lot of drinking,
and toasts of “Bottoms Up!” at a
recent Northern Liberties block
party sponsored by area radio
station 104.5FM (WRFF), 111
Presidential Blvd, Bala Cynwyd,
PA 19004; 215-263-1045.
But it was an opposite action by some attendees who did
“Bottoms Down” that resulted in
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the firm that owns the Piazza
at Schmidt’s cancelling the stations promoter from doing further
events there.
Clear Channel Communications operates Radio 104.5 —
the station’s slogan is “Philadelphia’s Alternative Rock”.
Continued on page 3
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my place, but will also become an
integral part pf the team.”
Lydon comes from an Irish
Catholic family. After his family
learned of Lydon’s gender aspirations, his parents decided to
help him move forward.
To date (will now use the female pro-nouns “her” and “she”)
she had an F for female placed
on her driver’s license, and she
wears light makeup.
In respect to her job, she
has said:
“I’m actually very lucky that
Metro’s giving me a chance.”
She added: “Most people
that try coming out at my age, it
doesn’t work out. Very few of us
are employed.”
But, she added: “It’s getting
better.”

Area Publisher’s
Lawyer – Daughter
Is Incarcerated

The publisher of “Philadelphia’s Sunday Sun”, newspaper’s daughter was arrested recently for terroristic threats and
harassment.
And she is a Philadelphia
lawyer!
Jennifer Mondesire, 35, is
the accused.
She is the daughter of J.
Whyatt Mondesire, long-time
publisher of one this area’s leading newspapers directed to the
local Afro-American community
(6661-63 Germantown Ave., Phila.; www.philasun.com).
He is also a former, longtime president of the Philadelphia chapter of the NAACP .
His daughter allegedly posted threats and angry comments
to Philadelphia Common Pleas
Court Judge Jeffrey P. Minehart.
She was taken into custody
from her home, and shortly after
was admitted “for observation” at
Hahnemann Hospital.

Possible Illness
Mondesire said his daughter
has been suffering mental illness
for years.
She is a graduate of Temple
University Law School and has
been a lawyer for about 11 years.
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From Free Cyber Highway to Toll Road
Forget About the Internet You Thought You Knew
By Mike Mallowe
Everything you thought you
knew about the Internet is probably wrong.
To most of us it’s been a
benignly addictive breakthrough
in technology: a job creator, an
unmatched research tool, an ever-seductive time-waster and, of
course, the best shopping partner ever invented.
There’s been the dark side,
too: privacy invader, porn purveyor, on-line gambling bookie,
identity thief, intrusive pitch-man,
gateway to scams of all sorts
and weapon of choice for cyber
spies and criminals.
But all you need to survive
are the technical skills to control
the “monster” and you won’t end
up like Dr. Frankenstein.
That rational has been comforting for a long time. But, it might
be wrong, completely wrong.
The Internet is a product of
human engineering and intelligence that has only been available for a little over 30 years.
Think of those few decades as
the honeymoon period that won’t
ever come back.
The online world represents
the triumph of communication,
science, the Information Age and
the vindication of dreamers everywhere.
The threats against that cyber world are as predictable as
human nature: greed, ambition
and lust for power.
We have all, at one time or
other, been amazed, annoyed,

outraged, humbled by and
hooked on the Internet.
Yet, in many ways, the Summer of 2014 has also been the
Season of Discontent for the
present and future of the online
universe.
In the business of communication, advertising and marketing, the double-edged demands
caused by the Internet and the
opportunities also created because of it have established an
entirely new world order.

Pew’s Warnings
The Pew Research organization issued an especially
sinister impact analysis of our
cyber-future a few weeks ago
when it predicted that “. . . wide
levels of concern that this yearning for an open Internet will be
challenged by trends that could
sharply disrupt the way the Internet works for many users today
as a source of largely unfettered
content flows.”
The first and most telling
observation involving any discussion of the Internet always begins
with the fundamental assumption: the Internet is free and open
to anyone who has the skills and
the equipment to use it.”
Pew and other think tanks
and cyber guardians are telling us
that the sooner we forget about
that the assumption, the better.
From Free Cyber Highway
to Toll Road
Think of the set-up for half of
the cowboy movies you ever saw:

rations, criminals, lunatics, religious fanatics, self-anointed
visionaries and, just maybe, the
Internet, itself, providing that artificial intelligence ever matures
to the point that it is more than a
machine under our control.

Did We Already Miss
the Future?
Mike Mallowe
The range is open to anyone.
Even small ranchers can graze
their cattle for free. Then, the drama comes. The big guys suddenly
decide to fence in the open range.
No more grazing for the herds
belonging to the small ranchers.
There’s too much money to be
made and power to be seized.
That’s also the Internet today.
No laws and no rules.
Information is supposed to
be free. Right? Here’s what one
of the Pew experts has to say:
“There are too many institutional players interested in restricting, controlling, and directing ‘ordinary’ people’s ability to
make, access, and share knowledge and creative works online—intellectual property rights
holders, law enforcement and
security agencies, religious and
cultural censors, political movements and parties, etc.”
The Internet is up for grabs,
like it or not.
Who wants to control as
much of it as possible?
Governments, big corpo-

Have
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Pew has been busy warning
us to fight to maintain the Internet as neutral and free.
Stop lobbying against the
concept of net neutrality.
Pews consensus of experts
fear that long-outdated models
of corporate behavior and the
often archaic laws governing intellectual property will eventually
hobble the most distinguishing
aspect of the cyber world: the
unchallenged equality in which
anyone with access to a computer or cell phone, or lap top or
I-Pad can jump right in and seek
their fortune on the web.
Other futurists worry much
more about the casual and naive
way in which we have already allowed the Internet to become a
full partner – or even something
more – in our lives.
They point to something as
harmless as that reassuring voice
that talks to us from the dashboard of our cars, telling us where
and when to turn and warning us
not to get lost. And, of course, it
also never loses track of exactly
where we are – even when we
would rather get lost.
Others see something that’s
best described as “extra-human”
in the way in which so many of
us refuse to become separated
from our phones, our texts, our
Pads and our continual reliance
on social media instead of oldfashioned human inter-action.
They warn again and again
that data-mining never stops; it’s
automated, computer-controlled
and operating 24-7. All that pilfered date has to go somewhere.

Advertising

Why not the machine, itself,
especially if the flourishing artificial intelligence of cyber world
ever feels threatened by our human short-comings?
People warned us over
30 years ago that nothing – not
a single keystroke – ever goes
away on the Internet.
It gets remembered and
stored for future retrieval somewhere, where it might be used
for us, or against us, in ways that
we never dreamed of.
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Adv. Business Show
Continued from page 1
collectables, advertising agencies, even the
Elmwood Park Zoo & Franciscvale Home for
Smaller Animals, who offer tie-in sponsorships, & sites for business events.

Pants Rant
Continued from page 1

Sex, Plus Lack of Toilets
The abrupt cancellation occurred when
some attendees allegedly participated in
outdoor sex, plus turning nearby streets
into public toilets.

Ocean Prime
Continued from page 1
…Mini Crab Cakes
…Calamari
…Deviled Eggs
…Scurs of Chicken & Beef
…Caesar Salad
A walk-around fashion show will feature
women’s styles from an Eileen Fisher store.
MMA/Model Management Agency,
106 S. Bellevue Ave., Langhorne, PA (215752-8603) will attend with a representative
group of their female and male models, distributing their composites.
Producing the networking gathering

Company marketing related groups
are welcome, as are individual business
men & women.
For courtesy passes or additional information contact Philadelphia Advertising & Business Show, at 484-562-0063 or
email: adcomtimes@aol.com
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Judges Named For Film Festival

“There was not enough security,” according to Matt Ruben, president, Northern
Liberties Neighbor Association.
Ruben also said, “…Radio 104.5’s
events (are) out of hand…”
The promoter, Bryan Dilworth and
Clear Channel Communications were not
available to the press shortly after the
event.
is the event planning division of ACT, Inc.,
29 Bala Ave., Ste. 114, Bala Cynwyd, PA
19004 (Tel.: 484-562-0068) (E-Mail: adcomtimes@aol.com).
ACT has created a package for firms to
be sponsors. Sponsorship includes a direct
selling area.
It also offers sponsors an opportunity
to make the event “their own”, including inviting their own customers and prospects to
attend as their guests.
For a listing of sponsor benefits, contact ACT at 29 Bala Ave., Ste. 114, Bala
Cynwyd, PA 19004; Tel.: 484-562-0063;
Fax: 484-562-0068; E-Mail: adcomtimes@
aol.com; www.PhillyBizMedia.com.

PHILADELPHIA AREA MARKETING EXECUTIVES NAMED AS JUDGES for the U.S.
International Film & Video Festival were (left to right) Samuel Speiser, General Manager, Beasley Broadcasting Co., WWDB-860AM; Jon Gorchow, President, Lenfest
Broadcasting LLC; Audra Neff, host of "Food Talk" 30-minute weekly interview radio
show; Kim Walker, Community Affairs Manager, NBC 10; Marc Sanders, Vice President & Director of Marketing, Royal Bank America; Sherri Gold, Co-owner, Sports &
Education Expo, Philadelphia; Devin Hawthorne, Model Management Agency (MMA)
Booking Agent/Placement Assistant/Model; Cathy Engel Menendez, Sr. Manager
Communications, PECO; and Josh Torrisi, Senior Vice President, Management Director, Tierney Communications. Serving as Chairman was Joe Ball (second row, first
from right), ACT publisher and founder/president of the longest-established Philadelphia area ad agency, American Advertising Services (adcomtimes@aol.com; www.
PhillyBizMedia.com).

Sex Charges Dismissed Following
Death of Jailed WMMR’s First FM DJ

MODEL MANAGEMENT AGENCY professionals will be distributing their composites
to attendees at the Executive Networking
Card Exchange to be held on July 31, 2014
inside the elegant Ocean Prime restaurant,
124 S. 15th Sts., from 4:45PM to 7:15PM.
Among them will be runway model Bria who
has appeared in a variety of fashion shows,
including SAKS Daisy Day fashion show.

AN EXECUTIVE NETWORKING Official Greeter will be Madeline M., a Model
Management Agency (MMA) model, who
has worked for David's Bridal and participated in Philly Phasion Phest. She can be
reached at MMA at 106 S. Bellevue Ave.,
Suite # 212, Langhorne, Pa. 19047; Tel.:
215-752-8603. The event is being held at
the elegant Ocean Prime, 124 S. 15th St.,
Phila., (215-563-0163) on Thursday, July
31, 2014 from 4:45pm to 7pm.

New York’s WNEW as
The long-ago, on-air
a morning DJ, and was
WMMR late-night radio show
there until 1998.
host and DJ, Dave Herman
Before his death, he
who was in jail on sex charges
had been living in St. Croix.
alleging involvement with a
That’s where he was
seven-year-old girl, is out of jail.
arrested
He left on a stretcher.
The charge was allegHe had complained of
edly transporting a child to
chest pains, was taken from
the U.S. Virgin Islands for
a Newark, N.J. area prison,
an illegal sexual encounter.
to University Hospital in
The charges, upon his
Newark — and died there.
Dave Herman
death, will be dismissed, a stanHe was 78.
dard procedure when a defendant dies.
Mr. Herman had started a late-night
His attorney, Marc Agnifilo, said “He
radio show called, “The Marcone Experishould be remembered for the decades he
ment” at WMMR-FM into the 1970’s.
gave the gift of music to people”.
He left the Philadelphia area to join

“Thank You” For Your Service

Denial by TV-3

Defamation
Continued from page 1
Also the defendants knocked down a
“For Sale” sign on the adjoining property.
As a result of the TV news coverage, the
cited wife, Andrea Straub, has sued TV-3 for
defamation.
She claims TV3 sensationalized and
misrepresented her arrest in their coverage.
“In violation of the most basic journalistic tenets, the defendants’ sole source for
these outrageous claims was a disturbed,
self-proclaimed ‘Gore God’ with a criminal
history of conspiracy and corruption of minors” the defamation suit claimed.

Attorney Sproul also denied in her response in May, 2014, that the news staff
at CBS-TV3 was attempting to be first and
break an exclusive news story…”
She went on to say, in her defense, the
news personnel deny knowing of anything
that was false in their reporting.
CBS-TV 3 was among other news
organizations that reported the story- -but
was the only news outlet “singled out” for
allegedly sensationalizing the arrest.

Stay tuned.
It could be “Breaking News”.
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A “THANK YOU” for your service to our Country is received by Stefani Cruz (center),
a second-generation staffer at Reviva Labs, Haddonfield, NJ, manufacturers of allnatural skin care products. Cruz is starting a leave of absence from Reviva having
been called up by her U.S. Army Reserve Unit for service in the Middle East. Prior to
leaving, she will be taking courses studying the Arabic language. Also pictured is her
father, Martin Cruz (left), a 20-year-employee at Reviva Labs. Right is Stephen Strassler, founder and President of the firm. Reviva Labs in the past has been honored by
the U.S. Congress for its contributions to troops in Iraq of Reviva’s Vitamin E Stick,
used to prevent sunburn, while under hot sun. Cruz’s father participated in the production of thousands of those items. (www.RevivaLabs.com)
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NBC TV10 To Show Multi
Platforms Available
One of the Philadelphia area’s major information and
communications outlets will show a variety of their advertising platforms and opportunities at the Philadelphia Advertising & Business Show.
They are NBC 10/Telemundo 62, 10 Monument
Road, Bala Cynwyd, PA 19004 (610-668-5632).
NBC 10 brings customized solutions to its advertisers
through multi-platform campaigns on-air, online, on mobile devices and out of home, Carole Dooling, Marketing
Manager, reports.
They include:
NBC10 News: Newscasts start at 4am and run
through 7am, a midday newscast at 11am, and early
newscasts at 4pm, 5pm and 6pm, followed by late news
at 11pm. In June, NBC10 News at 11pm was #1 newscast
across all demos.
NBC Primetime: NBC was #1 during primetime for
adults during the 2013-2014 broadcast year to date with
hit shows The Voice and Blacklist.
Digital NBC Philadelphia.com delivers quality, crossplatform digital content, integrated with social media. Capabilities include site sponsorship, sponsored content,
section takeovers, pre-roll video, live streaming, sweepstakes, geo-targeting display ads and in-banner video.
CoziTV: CoziTV is NBC’s digital network, with favorite
shows including Starsky & Hutch, Knight Rider, Six Million
Dollar Man, and Maverick. Lately, among like cable stations,
Cozi is the #1 station in the afternoon in multiple categories.
Plus Local Taxi’s
TaxiTV: TaxiTV is in 1,400 taxis in Philadelphia, 85%
off all cabs on the street. It reaches a captive audience
with customized marketing messages
High School Blitz: NBC10’s weekly half-hour show
airs throughout the high school football regular season, featuring game highlights, student profiles, and poll voting.
Telemundo62: The Spanish speaking Telemundo
owned and operated television station in Philadelphia is
owned and operated by NBC10 Philadelphia. Telemundo
runs their own local news department.
~~~

Enjoy The Music
Entering Show
Greeting attendees to the Philadelphia Business & Advertising Show will be the musical string group, “Shaw Strings”.
The “Shaw Strings” is a professional ensemble that
performs at both business and personal events.
It includes a duo, trio, quartet, or double quartet.
Their repertoire includes show tunes, popular, classical, even holiday or ethnic music.
Contact via Virginia Schawacker, 502 Pomona Hill
Drive, West Chester, PA 19382 (610-696-3018 OR 484467-1090) www.ShawStrings.com.
~~~

June/July 2014

Some of the Exhibitors
Attendees Will See At
Insects an Attraction?
Yes! At Insectarium!

When seeking a different and/or novel place to hold a
special event, go to the Insectarium Institute, 8046 Frankford
Ave., Phila. (215-335-9500) www.insectariuminstitute.com.
Groups of up to 150 can be accommodated.
The facility staff is trained to entertain and educate
adults — and children.
The director, Dave Steiger, along with museum residents, will be at a booth at the Philadelphia Business & Advertising Show.
As the largest, all-arthropod museum in North America their displays consist of feeding cockroaches, tunneling ants, climbing tarantulas, skinny stick insects spinning
silk worms, underwater beetles, stunning butterfly’s, cute
honey bees, giant hornets, and countless other displays.
~~~

Business Appearance
Aid With Live Demos
at Show
How to look good, especially in business situations,
will be answered- -with demonstrations on attendees at
the Philadelphia Business & Advertising Show, August 20,
2014, inside the Grand Ballroom of the Crowne Plaza Hotel, City Ave., from 9AM to 4:30PM.
The on-site tips will be from the exhibit area of Smart
Cosmetic Studio, 275 S. Main St., Doylestown (215-3403669).
“We will be giving complimentary make up applications to show visitors, demonstrating the newest techniques to enhance ones best features,” according to owner Robin Salerno. “A good appearance is essential
in business matters,” she added.
Additionally, skin care questions and
concerns will be answered by the Smart Cosmetic Studio’s esthetician, Nini Kurtzman,
L.E.
Reiki Master, Kathleen Hoy, a former
professional model, will do one-on-one personal readings for show attendees.
~~~

FIRST APPEARANCE at Philadelphia Advertising &
Business Show representing Model Management Agency (MMA) models at their booth will be Bria M., whose
modeling career started in the Philadelphia market. The
show is August 20, 2014 at the Crowne Plaza Hotel,
4010 City Ave., Philadelphia from 9am to 4:30pm.

CASTING
The Right Talent
At The Right Price

Rita Farrare
• PRINT ADVERTISING
• BUSINESS EVENTS • VIDEO PRESENTATIONS
• COMMERCIALS • MOVIES & THEATRICAL
• TRADE SHOWS • OFFICIAL GREETINGS
ALSO
SITE SELECTIONS... PROPS... CREWS

EastErn
U.s.
Public Shows/Trade Expositions
showCentennials/Promotions
ProdUctions, inc.
29 Bala Ave., Suite 114, Bala Cynwyd, PA 19004
Phone: (484) 562-0067 Fax: (484) 562-0068
e-mail: adcomtimes@aol.com
www.PhillyBizMedia.com
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The Phila. Advertising
& Business Show
Crystal Rose Catering
Welcomes Your Tasting
A sampling of food provided for business and social
events will be offered at the Philadelphia Business & Advertising Show.
The selection will be from Crystal Rose Catering, 56
E. Broad St., Hatfield, PA 19440 (215-651-0559) www.
CrystalRoseCatering.com.
Crystal Rose is a long-time, full-service catering company.
Services include catering, bartending, valet, security,
tent rentals.
Also flowers, entertainment, music, theme planning
and layout design.
They specialize in corporate events, galas, fundraisers, and weddings throughout Philadelphia and surrounding counties.
~~~

For Sportswear
& Ad Specialties
with Your Logo, Visit
Lime Co. Booth
Sportswear — decorated with company or organizational logo- -will be shown by Lime Sportswear Co. at the
Phila. Business & Adv. Show.
The Lime firm, now in its 35th year in business, offers
in-house screen printing, embroidery, a full-service art department, purchasing and shipping.
Their slogan covers their multi-services. It is: “If You
Can Wear It, We Can Print It.”
And owner Tom Healy adds, “We get you what you
want, when you want it.”
He can be reached at 160 E. Plumstead Ave., Lansdowne, PA 19050 (www.LimeSportsWear.net).
Free catalogs are available.
~~~

Spike’s Trophies To Mark
85th Year of Leadership
The nationally-famous Spike’s Trophies, Ltd.- -and
the Philadelphia Greater Chamber of Commerce’s “Manufacturer of the Year” — will be showing a wide selection
of their products at the Philadelphia Business & Advertising Show, August 20.
In addition to their multiple lines of custom corporate
and sports award trophies, Spike’s Trophies will introduce
their lines of promotional products, signs and sportswear.
The firm will shortly be marking its 85th year in business, according to Keith Baldwin, president
Showrooms are in two locations.
Center City showroom is at 1612 JFK Blvd., Suite
108 (855-652-4030).
Another is at corporate headquarters, 2701 Grant
Ave., Philadelphia (855-652-4030).
Visit Spikes on-line at www.GoSpikes.com.
~~~
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Inquirer/Daily News/
Philly.com Offer,
Additional Adv. Aids
The largest distributors of printed news and advertising in Philadelphia and surrounding counties will be aiding
business and marketing personnel from their booth at the
Philadelphia Business & Advertising Show.
They are The Philadelphia Inquirer…and Daily News.
Their Internet firm, Philly.com will also be present.
Mike Gagliardi, Advertising Sales Manager reported
that will be offering for local advertises a variety of programs.
“They affordably reach the entire Philadelphia region
market, and/or can target specific audiences.
“The full portfolio includes an array of themed products; Travel, Food, Business, Sports, Entertainment and
others.
“Advertisers can select from traditional print offerings
like display advertising, pre-prints and comics. Or the latest digital offerings; banner advertising, e-mail, mobile
and more, “he added.
He can be reached at 215-854-5122 or mgagliardi@
philly.com.
~~~

Our
42nd Yea
r!
Valuable Sports
Collectibles View or
Obtain At Show
A unique showing of sport’s collectibles and memorabilia will be exhibited at the Phila. Business & Advertising Show.
They were selected for the show by Norman Chester,
president of All-American Sports Collectibles (www.AASportsCollectibles.com; 877-827-7822).
Among the unique items will be…
• Derek Jeter autographed baseball
• Babe Ruth autographed baseball
• Chase Utley autographed baseball
• Michael Jordan autographed photo
• Tiger Woods autographed photo
• Cassius Clay autographed photo
Corporations can purchase selected items for showings at their business events, or for lobby/conference
room display.
Also, the memorabilia is valuable for investment, or a
collector’s inventory.
“Also a remarkable, unique gift,” Chester said.
~~~

Early Exhibitors at the
Philadelphia Advertising & Business Show
August 20, 2014
Crowne Plaza Hotel, City Ave., Philadelphia
As of July 9 , 2014

Al Weisner Art Services
All American Sports Collectibles
American Video Services
Atlantic Barter
BikerPics.org
Bruce Kravetz Photographer
Camden RiverSharks
City Avenue District
Comcast Business Class
Corporate Barter Network
Crystal Rose Catering
David Ickes Photographer
Delco News Network/News
of Delaware County
El Hispano Newspaper
Epoch Times
Everyone Wins
Fairmount Park Venue for
Special Events/Cancer Support
Community
Francisvale Home
for Smaller Animals
Graphic Arts Association
The Philadelphia Regional Business/Marketing Monthly

Hard Rock Café
Home of the Insectarium
Legal Intelligencer
Lime Sportswear
Metro Newspaper Philadelphia
MMA Model Management Agency
NBC 10 / T 62 Telemundo
Philadelphia Inquirer/
Daily News/Philly.com
Philadelphia Flyers
Rudy’s Mobile Tint
Shaw Strings
Smart Cosmetic Studio
Soul Searchers Group
Spike’s Trophies
Temple University Athletics
Therapeutic Chair Massage
U. S. Small Business
Administration
Whims for Rent
Women’s Yellow Pages
WWDB-AM Radio/Beasley
Broadcasting Co.
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“Lifestyle”
Interview Radio Show

Be a guest interviewee. No cost! 				
 Be a sponsor!
 Be a listener!

The radio show, “Lifestyle” airs up to four times in the
same week.
“Lifestyle” radio program airs 52 weeks a year.
The station is the highly recognized & respected
Philadelphia market WWDB
(860-AM), owned by Beasley Broadcasting Co., a
publicly-owned corp.
The 60-second commercials are $295/per week,
including all weekly, multiple rebroadcasts.
Thirty-second spots are $195/per week, including all
weekly, multiple rebroadcasts.
Spots must be bought across the board for 13, 26 or 52
weeks, non-cancellable.
There are bonuses… Lots of add-on value bonuses. They
include:

Reach Listeners
Interested in…

·
·
·
·
·
·
·
·
·
·
·
·
·
·

Apparel & Fashion
Beauty & Skin Care
Career Planning
Diet
Family
Financial Planning
Health & Fitness
Hobbies
Home Décor/Improvements
Jewelry
Medical
Personal Finance
Self Help
Travel

Additional Benefits:
1) Advertisers are welcome to be interviewed on the program. Be on the air for the full
half hour – at no charge. And be on the rebroadcasts, again- -at no charge.
2) Being on the show is an opportunity to gain news-publicity as an authority on your
role in a variety of newspapers, trade, & business publication. Plus, internet exposure.
This can include a photo taken in front of the radio microphone while you are on air.
3) Additional no cost outlets include YouTube...WWDB-860AM web page.
4) Sponsors gain recognition in the business newspaper, ACT, through ads & news
stories - at no charge.
5) Payment terms can be made over a period of time.
6) Commercial will be written… Free
7) Voiceover talent… Free
8) Minimum Recording & Production at a one-time cost.

Accepted, as per above:
Name: ___________________________________________

Radio division of

Advertising/Communications Times

Company: ________________________________________

29 Bala Ave., Ste. 114
Bala Cynwyd, PA l9004
Ph (484) 562-0063 - Fax (484) 562-0068
Email: adcomtimes@aol.com ~ www.PhillyBizMedia.com

Address: _________________________________________
Tel: _____________________ Fax: ____________________

The Philadelphia Regional Business/Marketing Monthly
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On Getting Older
Have you ever thought you’re getting older, but then
shrug it off because you just don’t qualify — in your mind.
To help you to know where you are in life, consider
the following:
You have already lived many years, when…
…Your younger siblings move into a retirement community.
…You begin to walk, not for pleasure, but to stay healthy.
…You buy a cane — and probably don’t use it. (Vanity)
…You’re on the fringe of (if not out of) conversations
pertaining to iPhones, social media, IPods — and Internet
banking.
…Your formerly called “beauty spots” are now referred to as “age spots”.
…In renewing magazine subscription special offers to
buy for three years, you order only for one year.

…You stop going to Eagles and Phillies games because the walk from parking plus the climbing of steps,
plus the loud noise levels, are just too much to endure.
…You prefer foreign films at the movies — because
they have captions in English you can read. Any hearing
problem is not a problem.
…You get up in the middle of a night’s sleep because
your bladder demands attention.
…Your intake of pills, vitamins and prescriptions, greatly exceeds your intake of chocolates, cookies, and donuts.
…You pay more to the barber — and he has less to do.
…You wear socks at night in bed, to keep your feet warm.
…When driving at night, the roads you have traversed for many years, don’t seem familiar.
…When you talk to teens, people in their twenties,
they have no knowledge of Philadelphia Mayors James

You and Your Business Guests Are Invited to Attend ACT’s

Executive Networking
Card Exchange
at the elegant

RestauRant

124 s. 15th street
Philadelphia, Pa 19102
(215) 563-0163

~ ~ ~
♦ Free admission With Your
Business Card
♦ Complimentary Hors
d’oeuvres and/or Buffet table,
& non-alcoholic Drinks
♦ Free Valet Parking
♦ Opportunities to have your
organization be a sponsor/host
(Ask for Special Package)
♦ attendees include professional
models from Model Management agency (MMa)
♦ Informal Fashion show by
eileen Fisher, ardmore

Thursday, July 31, 2014
4:45pm to 7pm

by Joe Ball

Tate or Mayor Barney Samuels, Rita
Joe Ball
Hayworth, Pixanne,
Inchon , Normandy
Beach, Guadalcanal… or Horn & Hardart…hucksters…
live carp for gefilte fish…rationing…Perry Como, Red
Skelton, Milton Berle, Jack Benny…air raid sirens... “Wibbage”… WFIL’s “Boss Chicks” promotion girls…getting
under school desks in case of an atomic bomb attack.
…The suits and shoes in your closet are greater in
number then the days of the week.
…You don’t wear a tie to the office — because no
one else does.
…When you ask your grandchildren what was written
on their classroom blackboard, and they don’t know what
a blackboard is.
…People you have known in business are no longer
around, because they are retired, some permanently.
…You read the obituaries before reading the sports pages.
…You can now read your daily newspaper in minutes, instead of hours.
…When people call you, as in my case, “MR. Ball,”
instead of “Joe.”
…Former co-workers, going through town, call and
ask is “(your name) still there?”
…Your children retire — but you are still working.
…Ladies offer to give up their seats — to you.
…You still enjoy a pet dog — so long as it lives at
someone else’s house.
…You visit neighborhood restaurants and look on the
menu for “Senior Citizen” specials.
…You push the carts at the supermarkets, to keep
your balance.
…It’s quicker to fall asleep taking an afternoon nap,
then falling asleep for the night.
…Walking becomes more difficult because of — your shoes.

Looking Forward — Always
The above is not to be interpreted as a longing…
I always plan for the day I’m in — and think of activities for the future.
Plus, I received a good feeling recently, from of all
places, West Laurel Hill Cemetery.
I called the Director of Marketing at West Laurel Hill
Cemetery several times to get information on how they
handle cremations. (Not for me!)
She never called me back.
She knows me.
Probably figured I wasn’t yet a prospect.
Now that’s Good News.
Joe Ball founded his businesses in 1956 — over 58
years ago. He is still first one in the office & last to
leave. He can be reached at Email: adcomtimes@aol.
com, 29 Bala Ave., Ste. 114, Bala Cynwyd, PA l9004.
See www.PhillyBizMedia.com

WWDB-860AM
&
Beasley Broadcasting Co.
Invite you to listen to

Please RSVP to:
aCt, 29 Bala avenue, suite 114,
Bala Cynwyd, Pa 19004
tel: 484-562-0063 Fax: 484-562-0068
email: adcomtimes@aol.com
www.PhillyBizMedia.com

— Reservations Limited —

GAIN BUSINESS BY BEING A SPONSOR

Information on Sponsor Benefits: Call 484-562-0063
The Philadelphia Regional Business/Marketing Monthly

“The Marketing
of Business”
Featuring

Bonnie Squires, host
& Business Executives
From the Phila. area
Produced by Joe Ball, pres., ACT, Inc.,
a media business with broadcasting, publishing,
advertising agency and event planning divisions.

Web: www.PhillyBizMedia.com
E-Mail: adcomtimes@aol.com
29 Bala Ave., Ste. 114, Bala Cynwyd, PA 19004
484-562-0060
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ACT’s Radio Shows Feature

OLYMPIAN LUXURY RENTALS owner
Andromeda Cook spoke on the availability of
classic vehicles for rent or purchase. Also available for a variety of advertising uses. Contact
her at Olympianluxuryrentals@gmail.com.

EXECUTIVE DIRECTOR Betty Bebian (l) of the new senior living facility,
The Hearth at Drexel announced the opening of the facility at 238 Belmont Ave.,
Bala Cynwyd, PA (1-877-343-5107). Personal tours are available by contacting
Bebian (bbebian@thehearthatdrexel.org). With her (right) is “Lifestyles” moderator Tiffany Wilson.

HEARTLINE PRESS, INC., founder and owner Ryan Hartley (right)
explained the varied printing and related services. His firm provides to
businesses, plus a new and innovative personalized wedding invitations
services. The wedding market, he said, wants specific graphic approaches, which his firm provides to individuals taste. He can be reached at
484.490.5481; E-Mail: heartlinepress@gmail.com. His moderator (left)
is Jeff Dobkin, a Direct Marketing Specialist (jeffdobkin@gmail.com).

CATHY E. ENGEL MENENDEZ, PECO Director of Communications reported on the numerous and varied community services of
PECO. Pictured with her is moderator Bonnie Squires (left). Bonnie
is a Hall of Fame member of the Philadelphia Public Relations Association and Cathy is a past president of PPRA who can be reached
at catherine.engel@peco-energy.com.

DINE IN 2NITE Regional owner
Mike McKenzie explained how his
firm delivers fresh meals to homes
and offices on a regular basis, along
with a wide variety of menus of selections. He can be contracted at
mmckenzie@dinein2nite.com.

THE NEW BANK & BOURBON restaurant inside
Loews Hotel, 1200 Market St., Philadelphia, was represented by Chef Thomas Harkins and Public Relations Director,
Jaimi Gordon towards a report on the facilities unique format. Gordon can be reached at jgordon@loewshotels.com.

CITY AVE SPECIAL SERVICES DISTRICT President and CEO Terrence Foley
spoke on the new real estate-development opportunities within the City Ave area. He can
be reached at tfoley@cityave.org. Pictured with him is show moderator, Bonnie Squires.

PHILADELPHIA SPORTS & EDUCATION EXPO Co-founder,
Sherri Gold (left) reported on the activities and speakers to be at
the event. She can be reached at sherri@sportseducationexpo.com.

KEYSTONE WINDOW founder and
owner Rob Mato (left) spoke on the protection to interior climate costs gained by
properly instally windows, plus the high
performance of dealing only with experienced cratsmen. He can be reached at
267-308-2500; rm@keystonewindow.com.
Interviewing him was “Lifestyles” radio
host Saul Segan, Esquire, shsesq@aol.com.

The Philadelphia Regional Business/Marketing Monthly

SOCIAL MEDIA COMMUNICATIONS GURU
Marty McDonald, president of Bad Rhino invited
area small and mid-sized firms to learn the many
benefits towards gaining new business through professional use of the Internet’s various social media
outlets. He can be reached at marty@badrhinoinc.com.

June/July 2014
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The Best In Local Businesses

PHILADELPHIA UNION’S Executive Vice President Dave Rowan
reminded listeners that the professional local soccer team has games
scheduled every month thru October 2014, with group and single
game tickets available. For ticket information call 877-21-UNION.
His interview was moderated by Francesca Ruscio, Miss Philadelphia, 2013.

NATIONAL MUSEUM OF AMERICAN JEWISH
HISTORY CEO Ivy Barsky spoke on the extraordinary baseball-related exhibit now at the museum,
101 S. Independence Mall East, Philadelphia, PA
19106; 215-923-3811.

PHILLY ROLLER GIRLS Business Manager Jocelyn Jenik (left) reported on the
teams 2014 season. The team consists of
almost 50 female athletes. They compete
at The University of PA Skating Rink, 31st
and Walnut Sts. For promotional tie-ins,
or group tickets, contact Jocelyn at thecycrone@gmail.com.
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THE EDITOR of “The Chestnut Hill Local” newspaper
Len Lear gave an insight into the area coverage of the
weekly. Lear is also a highly-regarded restaurant reviewer, and long-time news/feature reporter/writer. He can be
reached at lenlear@chestnuthilllocal.com.
LEADING BRAZILIAN STEAKHOUSE, Fogo de Chao,
1337 Chestnut St., had General Manager Ryan Metcalf (right)
and Nicole Morgenstern, Sales & Marketing Manager (left) reporting on the special facilities provided for business related
meetings and events. The restaurant is now in its 7th year of
providing a totally different approach to fine dining. Contact
Nicole at 215-485-8627. Audra Neff, Moderator (center).

SOUTH STREET HEADHOUSE DISTRICT Executive Director Mike Harris (right) and the District’s Board Chairman Dan Christensen (left) reported on upcoming events to
be held along the popular South Street venue, during their
appearance on the “Lifestyles” radio show. Harris can be
reached at mikeharris@southstreet.com.

THE BRANDYWINE VALLEY TRAIL
Director Karen Cline reported on two major events to be held this spring and this
autumn with the participants being a variety of wineries, restaurants, and hotels.
She can be reached at Krcline@bvwinetrail.com.

BRYN MAWR FILM INSTITUTE’S Juliet Goodfriend, founder and Executive Director reported on
the opening of four screens at The Bryn Mawr Theatre, 824 W. Lancaster Ave., Bryn Mawr. The Film
Institute provides a variety of advertising opportunities for its audiences and also film courses. She can
be contacted at jgoodfriend@brynmawrfilm.org.

The Philadelphia Regional Business/Marketing Monthly

CHOCOLATE LOVERS PRINCETON Co-owner
Joanne Reilly invited radio show listeners to join
the firms “Chocolate Lovers Club” and receive
their free monthly newsletter containing recipes,
reviews, and savings on a variety of chocolate
products. Contact her at chocolateloversprinceton@gmail.com.

THE SWEET NOTE BAGELS BAKERY
founder and president Brittany Nettles (right)
and her Marketing Manager Michelle MacDonald spoke of the rapid growth of the demand for their hand-crafted gluten-free bagels.
Their outlets include bagel stores, groceries,
and coffee shops. See www.SweetNoteBakery.
com (Brittany@sweetnotebakery.com).
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Guide to Executive Living Presents

DINING OUT
Why the name “Bank & Bourbon”
For Loews New Center City Dining?
By Bonnie Squires    
Why is the beautiful new
restaurant in Loews Hotel, 1200
Market Sts., Phila. (215-2317500) called “Bank & Bourbon”?
Jacob Brower, the waiter who
has been with Loews restaurants

for 13 years is the answer man.
The “Bank” refers to PSFS,
the iconic building which Loews
refurbished and turned into a hotel. And “Bourbon”refers to the
barrels which are yours for the
renting, to age your own private

stock of bourbon. But I will get to
the bourbon barrels later.
If you remember the space
once used by Comcast for its CN8
Morning show, you will now not
recognize it. It has been transformed into this elegant restaurant.
Try for a table by the Market
Street window, so you can watch
the world go by as you dine.
We started with a charcuterie
platter ($12) and beautiful cheese
plate ($14), presented by Wesley,
a “food runner.” Next visit we plan
to order the foie-gras chicken liver
parfait ($10), with “boozy cherries
and brioche toast” - which sounds
like a wonderful combination.
   My friend and I shared the market salad ($8), which was a delightful mix of strawberries, marcona almonds, whipped ricotta,
watermelon radish, and greens,
topped with sparrow lane balsamic dressing. Quite honestly, the
cheese plate and the salad, along
with the bread basket, would have
been enough for a meal!
The men in our party selected the filet mignon ($34)
and the bone-in New York strip
steak ($42), and they did not
leave anything on their plates.
The service is attentive, but
allows for a leisurely pace.
    The special fish of the night
was bronzino (market price), and
the two of us who ordered it consumed in full - after the head and
tail were removed, that is.
The vegetables which we
ordered with the platter included delicious fingerling potatoes
and tender asparagus ($6 each).
    The tables are far enough apart
that your party will have privacy,
but not so far apart that friendly
neighbors, like the tourist from Hawaii who was seated at the next
table to us, a guest at Loews,
could feel comfortable asking us
for tourist highlights in the city.   

“Bank & Bourbon” waiter Jacob Brower (center) is pictured with Main
Line guests Nan and Rob Meyers. Meyers is co-owner of Center Stage
Tickets, Bala Cynwyd, PA.

About Bourbon Barrels
As for the bourbon barrels,
Bank & Bourbon cures their own
bourbon. Guests can rent their
own private barrel, from $600 to
$800 in a locker with their own
name engraved on the brass plate.
The dessert menu was tantalizing, because everything
sounded so good.
We settled on freshly baked
peach pie served warm with vanilla ice cream ($10), which served
two of our party; a large butterscotch sundae with salted caramel ice cream, hot fudge, and
topped with chocolate-covered
popcorn ($8); and the six-layer
German chocolate cake, with coconut, pecan and bourbon sauce

($7) which could have fed our entire party of five. In addition, one
of our party enjoyed the plate of
blueberries and pineapple ($7).
There are private dining
rooms for parties of 12 to 60, depending on whether or not you
need the staff to open up the
doors between the two rooms.
For a memorable breakfast,
lunch or dinner, or for Saturday
or Sunday brunch where you
simply order from the menu between 9am and 2pm, head for
Bank & Bourbon in Loews Hotel.
The valet parking entrance
is on 12th Street, and there is a
discounted rate for parking if you
are eating at the hotel of $6.

Bonnie Squires is an every-issue columnist for the Main Line Times. She owns her own public relations
firm, and can be reached at 610-649-0998/ Cell (610) 329 6826; bonnie.squires@verizon.net. She is also
host of an interview show on "Radnor Studio 21", and also hosts the weekly “The Marketing of Business”
radio interview show on WWDB-860AM, broadcast every Thursday at noon.

Meetings
OPEN HOUSES ~ GRAND OPENINGS
CONTACT

Whims for Rent
29 Bala Avenue, Suite 114, Bala Cynwyd, PA 19004

484-562-0067 Fax: 484-562-0068
www.PhillyBizMedia.com ~ email: adcomtimes@aol.com
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DINING OUT
However You Say
“Fogo de Chao”
It Means A-1 Dining
  

By Bonnie Squires
Fogo de Chao Brazilian Steakhouse, the gorgeous restaurant at 1337 Chestnut
Street, Phila., was formerly the site of the high-end jewelry store, J Caldwell.
The restaurant chain designers were smart enough to retain all the gorgeous paneling and fantastic chandeliers, adding a feeling of class.”
The “gauchos” (waiters) are constantly running around, checking on which diners
are waiting for original or another taste of the delicious varieties of 16 different cuts of
steak, lamb, chicken, and other offerings. The portions are sliced off right at your table
from a skewer which the waiter carries, straight from the grill.
There was a fish special the evening I were there, tried the Chilean sea bass, and
it was outstanding. Also, the shrimp cocktail was huge. The special malagueta cocktail
sauce made a big hit.
The salad bar seems endless, with shrimp, plus including the largest asparagus
I have ever seen. The strawberry salad and quinhoa salad were especially appealing.
My friend Sandy commented that you could make a whole meal out of the salad bar. True. Everything was fresh and delicious. And you can meet
some interesting people as you wander around, the spacious buffet
selecting your food.

FOGO DE CHAO restaurant General Manager, Ryan Metcalf (r) and Executive Chef, Mauri Berno greets regular evening guests Lisa Chavenson and
Ellen Gravlich. The Brazilian Steakhouse, 1337 Chestnut St, Philadelphia,
PA 19107; 215-636-9700, is a regular Friday night stop for the two friends.

Fun Ordering System
Each diner is given a small round “chip” which is green on one
side, which means, “Yes, please serve me,” and red on the other side,
which means, “No thanks.” These are signals to the gauchos to stop or not stop - at your table to offer the latest round of meats and chicken.
Dinner costs $52.50 per person. This includes the salad bar, hot
side dishes, and the 16 cuts of meat etc.
Lunch-time offers the same menus but is $35.50 per person.
Desserts and drinks are additional, with desserts ranging from
$8 for ice cream to $9.25 for the delicious molten chocolate cake.
Choices also include creme brulee, cheesecake, papaya cream, chocolate mousse cake, key lime pie and flan.
I talked to several very attractive women, all friends, who live in
Upper Dublin and who have dinner at least one Friday night a month
at Fogo de Chao. They told me they love the food, the service and
the atmosphere, and it gives them a break from their day-jobs. (See
accompanying photo.)
Mauri Berno, the executive chef, is a Brazilian, so the food, the
sauces, the cocktails are all authentic.
My friend Sandy tried the “laipininha,” a martini mixture of limes
and sugar cane, at his recommendation. She loved it.
General Manager Ryan Metcalf was also very helpful in explaining
the cuts of meat.
Be sure you have the green side of your “chit” turned up when the
gaucho approaches with a skewer of the filet mignon! Consider teaming with fried bananas for a glorious experience.
Group Facilities
There are several private rooms for parties, which can accommodate 15 to 30 guests. They have also been able to create space
for up to 70 guests.
If you want to impress someone, just treat them to dinner at Fogo
de Chao!
Reservations: 215-636-9700.
Valet parking from the front door.
Credit cards accepted.

The Philadelphia Regional Business/Marketing Monthly
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You and Your Business Guests Are Invited to Attend ACT’s

Executive Networking
Card Exchange
at the elegant

RESTAURANT

124 S. 15th Street
Philadelphia, PA 19102
(215) 563-0163

~ ~ ~
♦ Free Admission With Your
Business Card
♦ Complimentary Hors
d’oeuvres and/or Buffet Table,
& Non-Alcoholic Drinks
♦ Free Valet Parking
♦ Opportunities to have your
organization be a sponsor/host
(Ask for Special Package)
♦ Attendees include professional
models from Model Management Agency (MMA)
♦ Informal Fashion Show by
Eileen Fisher, Ardmore

Thursday, July 31, 2014
4:45pm to 7pm

Please RSVP to:
ACT, 29 Bala Avenue, Suite 114,
Bala Cynwyd, PA 19004
Tel: 484-562-0063 Fax: 484-562-0068
Email: adcomtimes@aol.com
www.PhillyBizMedia.com

— Reservations Limited —

GAIN BUSINESS BY BEING A SPONSOR

Information on Sponsor Benefits: Call 484-562-0063
The Philadelphia Regional Business/Marketing Monthly
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Dove Publishing LLC, 440
Winding Lane, Chalfont 18914,
book publishing
KSB & Associates LLC, 559
Heatons Mill Drive, Langhorne
19046, consulting-marketing
Britco Design & Illustration
LLC, 105 Bellflower Rd., Langhorne 19047, Graphic design/
illustration
Fine Marketing & Business
Development, LLC, 1623 Spencer Rd., Ivyland 18974
Sincerely Sent LLC, 1975
Springer Rd., Harleysville 19438,
marketing services
Bonita Lynch Public Relations
LLC, 1605 Rockwell Rd., Abington 19001, Public relations
Innovato Marketing LLC, 4235
Barnett St., Philadelphia 19135,
Advertising
ID Marketing Events, 103 Blueberry Court, Perkasie 18944,
Marketing of businesses
Clear Sphere LLC, 680 Old
Bethlehem Rd., Quakertown
18951, mixed media production/
marketing
Douglas Entrepreneurs Initiatives LLC, 617 Songbird Court,
Warrington 18976, Newspaper
publishing
Qualpro LLC, 134 Clover Lane,
Perkiomenville 18074, Market
research
ASTI Radio Station LLC, 1800
Ashbourne Rd., Unit 8805, La
Mott 19027, Media/audio visual
recording
Drivetime International Publishing LLC, 206 Fayette St.,
Conshohocken 19428
The Business Route LLC, 1119
Pine St., Ste. 101, Phila. 19107,
business development / marketing
235 Bridge LLC, 235 Bridge
St., Unit 2, Phoenixville 19460,
consulting-small business marketing, strategy, social media&
process improvement.
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New Marketing-Related
Businesses
Auto Communications Advertising, 3519 Saunder St., Camden 08105, Signs /advertising
Sales Marketing, 1650 Oakwood Dr., Ste. E-116, Penn Valley 19072, marketing/branding/
advertising/Social media/website design
The Nicest Book Co., 324 Lincoln Woods,Lafayette Hill 19444,
publishing
J2 Communications Inc., 466
Germantown Pk., Suite 104,
Lafayette Hill 19444, public relations/marketing
Quality Line Marketing Inc., 844
N. 23rd St., Phila. 19130, marketing
Dig’s Depot LLC, 725 N. Holly
St., Phila. 19104, marketing consulting
Everythingsmells.Com, 123 E.
Broad St., Souderton 18964, internet marketing

Airtight Strategies LLC, 3884
Amberton Way, Doylestown ,
18902, strategic marketing /consulting services
Marketing Incites LLC, 302 Jefferson Dr., Malvern 19355, marketing consultant
Lorel Group 2 LLC, 235 S. 17th
St., Phila. 19103, ad/marketing
services
Treacy Media Holdings LLC,
302 Rogers Rd., Eagleville
19403, daily online newspaper
Jellen Designs LLC, 1104-A
Creamery Rd., Creamery 19430,
screen printing
WGN LLC, 4055 Ridge Ave.,
Ste. 2201, Phila. 19139, book
publisher
Monheit Marketing LLC, 1368
Barrowdale Rd., Rydal 19046,
marketing

Allstar Media LLC, 2989 Burton Drive Box 11, Gilbertsville
19525, advertising services

Philly Group Multi Level Marketing Inc. dba Philly Group,
8008 Castor Ave., Phila. 19152,
marketing

Venci ESLLC, 856 Schuylkill
Rd., Apt. 216, Pottstown 19465,
graphic design

Palmer Communications, 6 Paddock Way, Bordentown 08505,
marketing/communications

Junto Philly LLC, 1341 N.
Delaware Ave., Ste. 208, Phila.
19125, consulting-marketing

Bloom Marketing Consulting, 117 W. Allens Lane, Phila.
19119, marketing consulting

Stanton Winn LLC, 301 Haverford Ave., Narberth 19072, publication

Skitterbird LLC, 372 Styer Rd.,
Glenmore 19343, book publishing / sales

I’m From The Future LLC, 22
N. Third St., Phila 19106, digital
marketing

Chapter & Cannon LLC, 304
Woodmere Way, Phoenixville
19460, graphic / web design

Mendelssohn Levy Publishing, 635 New Buckley St., Bristol 19007

Greengeld LLC, 7248 N. 21st
St., Phila. 19138, internet marketing

More FM at 101.1, 225 E. City
Ave. Ste. 200, Bala Cynwyd,
19004 radio broadcasting

Rabbit Rabbit Crew LLC, 2300
Gaul St., Phila. 19125, marketing/consulting vending services

Romans 8:28 Publishing, 517
Third St., Atco, 08004, book publishing
Boom The Box, 865 Aster Rd.,
Warminster 18974, ecommerce/
audio/video production/programming/web & graphic design
Jenkintown Promotional Products, 402 Vernon Rd., Jenkintown 19046, business marketing
products
Media Power Associates LLC,
2 Fleur, Devon 19333, BTB or
BTC social media consulting/
marketing
R & R Growth Solutions Inc.,
445 Kirsten Circle, Collegeville
19426, business consulting
High Tide Resources LLC, 932
Indian Creek Way, Horsham
19044, sales/marketing consulting services
Mpress Graphics LLC, 980 N.
Leithgow St., Phila. 19123, outdoor large format printing
Main Line Nightlife LLC, 10
Saint James Place, Paoli 19301
advertising/marketing

Ladies Who Hustle Network
LLC, 2035 McKean St., Phila.
19145, event planning/public
relations/marketing & brand development
American Culture Publishers
LLC, 127 Statesman Rd., Chalfont 18914, publishing
HBL Partners LLC, 108 Mercy
St., Phila. 19148, event planning/marketing
South Jersey Live, 2401 Doral
Dr., Blackwood, 08012, broadcast media
Action Marketing, 74 Devon
Ave., Bellmawr 08031, websites/
mail marketing
Audubonmarketing.Com LLC,
12 Lawrence Rd., Audubon
19403, marketing
Legal Marketing Services,
LLC, 1518 Walnut St., 15th Flr.,
Phila. 19102, marketing services
Tango Marketing and Media,
268 Westwind Way, Dresher
19025, advertising agency
Ashford-James Communications, 8805 Delphine Rd., Wyndmoor 19038, business/technical & commercial writing
Writing Artist Studios, 1315
Walnut St., Ste. 320, Phila.
19107, writing/editing services

Intriguing Apps, 2929 Arch St.,
Phila 19104, internet advertising

Outlaw Imaging LLC, 812 E.
Baltimore Pike, Kennett Square
19348, sign / graphics installation

Philagraphy LLC, 2123 Ridgeview Ave., Abington 19001,
marketing photography services

MD Consulting LLC, 48 Lee
Lynn Lane, Huntingdon Valley
19006, marketing inventions

Take Me Out
To The Ball Game!!!

AREA PUBLIC RELATIONS FIRM DONATES a volume of baseball
passes to the Golden Slipper Club & Charities, 215 N. Presidential
Ave., Bala Cynwyd, PA. Passes are for home games of the professional Camden Riversharks minor league baseball team. Make the
contribution (center) is Parisa Ghafari, American Advertising Services, 29 Bala Ave., Ste. 114, Bala Cynwyd (484-562-0060). She is
pictured with Nanci Gilberg and Paul Geller, Golden Slipper Club &
Charities. The donation is part of the firm’s continuing community
support programs.

Visit our blog at www.PhillyBizMedia.com
The Philadelphia Regional Business/Marketing Monthly
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“Food Talk”
Interview Radio Show

Hear Business Owners, Food Executives, Restaurant Suppliers,
Restaurant Owners & Others Affiliated with Aspects of the Food Industry

Be a guest interviewee. No cost!
Be a sponsor!
Be a listener!
The 30-minute radio show, “Food Talk”, is being produced for those involved – and
interested – in food and related businesses as a source of revenue.
It airs weekly.
The show is broadcast on Saturdays, 2PM to 2:30PM and rebroadcast several times
over a seven-day period.
The show is advertised and publicized on radio, especially with promos, in print media
and on the Internet.
The station is the highly recognized & respected Philadelphia market WWDB (860-AM),
a Beasley Broadcasting Co.
The 60-second commercials are $295/week including all weekly repeat multiple
broadcasts.
Thirty-second spots are $195/weekly, including all weekly repeat multiple broadcasts.
Spots bought are non-cancellable.

New Advertising
Opportunities for:
·

Restaurants

·

Grocery Retailers

·

Beverages

·

Dining Furniture

·

Kitchen Appliances

·

Kitchen Companies

·

Outdoor Furniture

·

Barbeques

·

Wineries

There are bonuses… Lots of add-on value bonuses! They include:

Additional Benefits:
Heard on YouTube
Heard world-wide on Internet, real time
Heard on www.WWDBAM.com post broadcast
1.) Advertisers are welcome to be interviewed on the program. Be on the air for the full half hour
– at no charge.
2.) Being on the show is an opportunity to gain news-publicity as an authority on your role in
a variety of newspapers, trade, & business publication. Plus, internet exposure. This can
include a photo taken in front of the radio microphone while you are on air.
4) Sponsors gain recognition in the business newspaper, ACT, through ads & news stories - at
no charge.
5) Payment terms can be made over a period of time.
6) Commercial will be written… Free
7) Voiceover talent… Free
8) Minimum Recording & Production at a one-time cost.

Accepted, as per above:

Radio division of

29 Bala Ave., Ste. 114
Bala Cynwyd, PA 19004
Tel.: 484-562-0063
Fax: 484-562-0068
E-Mail: Adcomtimes@aol.com
www.PhillyBizMedia.com

Name:
____________________________________________________
Company:
____________________________________________________
Address:
____________________________________________________
____________________________________________________
Tel:__________________________________________________
Fax:_________________________________________________

The Philadelphia Regional Business/Marketing Monthly
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LAWSUITS
Montgomery County
Court Judgments
Yellow Book Sales and Distribution Co.
Inc. vs DGM Construction Inc./DGM Installations Inc./Don Flinn et al., 1050
Village Dr., Croydon 19021, $38,026,
plaintiff, case #2010-37577, 01-28-14
Philadelphia
Lawsuits Filed
Yolanda McFadden vs. Comcast Cable
Communications Inc./Verizon/Peco et
al., Personal injury, case #14-0303776,
03/25/14
Steen Advertising Inc. vs. www.busesforsale.com, Contracts, case #140103301, 01/31/14
Greater Philadelphia Radio Inc. t/a
WMGK vs. Natural Ways Wholesale
LLC, $32,000, plaintiff, Case #140102157, 03/05/14
Impax marketing Communications Inc. vs.
Airware Holdings Inc./Airware Labs Corp.,
Contracts case #14-0201282. 02/12/14.

De Lage Landen Financial Services Inc. vs Standout Media Inc./Owen
Cole, contract, case #2014-02399-CT,
03/21/14

Hibu inc./Yellow Book Sales and Distribution Co. Inc/Yellowbook Inc. vs. Brandon Electric Inc./Brandon Electric et al.
case #2014-02729, 01-31/14

Norris Sales Co. Inc., vs B & S Sheet
Metal Inc./Jackson Geotherman HVAC
& Drilling Inc., et al., Case #201402852, 02/05/14

De Lage Landen Financial Services Inc.
vs. The Minority Radio Inc., contract,
case #2014-02719-CT, 04/01/14

Vitalyst LLC vs. Boston Globe Media Partners LLC, case #2014 -10033,
05/05/14

De Lage Landen Financial Services Inc. vs.
Search Engine Marketing LLC/Boris Tsibelman, contract, case #2014 -03506-CT,
04/18/14

Element Financial Corp./Coactive Capital Partners Inc. vs. Revolution Sales
7 Marketing Inc./John Deigham, Case
#2014-06503, 03/25/14

Hibu Inc./Yellowbook Sales and Distribution Co. Inc. vs. Spectrum of Floors
LLC/William Koch, Case #2014-05000,
03/06/14.

Montgomery County
Lawsuits Filed

Hibu Inc. / Yellow Book Sales and Distribution Co. Inc. et.al. vs Pocono Heating
& Air Conditioning Inc./Thomas O’Brien,
case #2014-06643, 03/256/14

Greater Philadelphia Newspaper Network LLC/ Courier Times Inc. vs. Bellamici Jewelry International Marketing LLC/
Rapid Cash for Gold, case #2014-06358,
03/24/14
21st Century Media Newspaper LLC/Mercury vs. Bellamici LLC/Ciro D’Angelo et
al., Case #2014-06390, 03/24/14

Element Financial Corp. vs. All Mail
Direct LLC/Salvatore Lacobucci, case
#2014-07570, 04/08/14
Hibu Inc./ Yellowbook Inc. et al. vs. Steves
Fence Installation Inc./Steve Digiuseppe
et al., Case #2014-04622, 03/04/14

Hibu Inc./ Yellow Book Sales and Distribution Co. Inc. et al. vs Basement Dry
LLC/Dry Basement Professionals et al.,
case #2014-02849, 02/05/14
Chester County
State Tax Liens
R Graphics Inc., 1589 Vester Lane,
West Chester 19380, $22,662 (revenue), Case #2014-01451-LN, 02/27/14.
O’Rourke Direct Inc., 708 Fox Lane,
Chester Springs 19425, $16,522, (unemployment compensation fund(, case
#2014-01191-LN, 02/20/14

Steen Advertising Inc. vs. L & C Bistro Inc., Contracts case #14-0103278,
01/31/14
130 Twinbridge Drive Inc., dba Donnelly
Dist. vs. Center City Newspaper Dist. Inc.,
contracts, case #14-0304945, 04/01/14.
Vidya Banka vs. Stephanie Stahl/Columbia Broadcasting Co., contracts, case #140305182, 04/02/14
Comcast Cable Communications Management LLC, vs. Restoration Multi-Media Network Inc., contracts, case #14-0400624,
04/09/14
Greater Boston Radio Inc., t/a WMMR vs.
Fornario LLC, contracts, case #14-0401754,
04/16/14
Marlin Business Bank vs. U Believe
Graphics Group Inc., contracts, case #140401587, 04/15/14.
Perfect Printing vs. Philadelphia Theatre Co. contracts, case #14-0402087,
04/21/14
Greater Philadelphia Radio Inc. t/a
WBEN-FM vs. Bellamici LLC, t/a Rapid Cash for Gold, contracts, case #140500498, 05/07/14
Chester County
Federal Tax Liens
Tipping Point Media Group LLC/Bill
Garner, 4 Richfield Rd., West Chester
19380 $22895, case #FT1400128-FT,
03/25/14.
Chester County
Lawsuits Filed
De Lage Landen Financial Services
Inc. vs. International Publications Media Group LLC, contract, case #201401911-CT, 03/11/14

Attn:

LAW FIRMS!
This Page Is Read
Monthly By Businesses
Requesting Attorneys.

List Your
Services & Legal
Notices Here!

Call:

(484) 562-0063
The Philadelphia Regional Business/Marketing Monthly

Montgomery County
State Tax Liens
D & D Interactive, Inc., 215 Presidential Blvd., Bala Cynwyd 19004,
$17,007, (unemployment), Case
#2014-60316, 02/27/14
Philadelphia County
Release of Federal Tax Liens
Jewish Exponent, 104 W. Front St.,
Media 19063, $27,455, case #140120079, 03/18/14
Agnew Sign Co. Inc., 2616 Braddock
St. Phila 19125, $13,497, case #100920242, 02/04/14
Camden County
Federal Tax Liens
JNK Planning & Consulting LLC/John
Koss, 34 Kendall Blvd., Oaklyn 08107,
$37,546, (6721), Book/Page 9966/1419,
01/12/14.
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Obits
Joe McGinniss
Columnist
& Author

Joe McGinniss, a columnist,
reporter, and author, has died.
He was 71.
Mr. McGinniss started his
career at The Inquirer at the age
of 23.
In 1969 Mr. McGinniss published the book, “Selling of the
President”. He also wrote other books, such as “The Rogue:
Searching for the Real Sarah
Palin”. In 1983 he authored another book titled, “Fatal Vision”.
In 1979 Mr. McGinniss
joined the Los Angeles Herald
Examiner where he was also a
columnist.
Mr. McGinniss also worked
at the Philadelphia Bulletin as a
sports reporter.

Lewis Katz

Co-Publisher,
Phila. Inq.

Lewis Katz, co-publisher of
The Philadelphia Inquirer, Daily
News, and Philly.com died suddenly in an airplane crash recently. He was 72.
Mr. Katz was also a successful entrepreneur and prominent
figure in local political circles.
Mr. Katz became wealthy
from ownership of parking lots
and billboards.
He also once owned two
of New Jersey’s professional
sports teams, the National Hockey League’s Devils and a National Basketball Association team.
Mr. Katz was also a noted
philanthropist. Recently he gave
$25 million to Temple University
where he was an undergraduate alumnus. He was also an attorney, being a graduate of the
Dickinson School of Law, now
part of Penn State University.
Mr. Katz is survived by a
son, Drew; a daughter, Melissa;
and a sister, Sandy.

“Chuck” Stone Jr.
Journalist/Editor/
Leader

Charles Sumner “Chuck”
Stone Jr., a former writer and
editor for the Philadelphia Daily
News, recently died. He was 89.
Mr. Stone was the first black
columnist at the Philadelphia
Daily News.
Mr. Stone helped found the
National Association of Black
Journalists (NABJ) and served
as its first president. Between the
years of 1991-2004 he taught at
the University of North Carolina.
Mr. Stone is survived by his
son Charles Sumner Stone III;
two daughters, Krishna and Allegra; a grandchild, Parade; and
two sisters, Madalene and Irene.

Robert Thomas
PR Specialist

At The

Philadelphia Advertising
& Business Show
Wednesday, August 20, 2014
9 AM to 4:30 PM
Crowne Plaza Hotel
Grand Ballroom
4010 City Ave., Philadelphia
Have a direct sales booth
or Attend as a guest.
Admission Free with Business Card.
For Additional Info
Visit www.PhillyBizMedia.com
Or E-Mail:adcomtimes@aol.com
Tel.: 484-562-0063

Robert F. Eisele, a former
advertising executive of Philadelphia and New York, died. He
was 88.
Mr. Eisele graduated from
Central High School in 1944. In
1949 he graduated from the University of Pennsylvania’s Wharton School where he earned a
BS in economics.
Mr. Eisele had many years
working in the field of industrial
advertising. Throughout his career he was also a copywriter
for the Evening Bulletin and ad
manager for various industrial
firms located in Philadelphia.
Mr. Eisele retired in 1989 as
the advertising manager of Yarway Corp., a maker of industrial
instruments in Blue Bell.
Mr. Eisele is survived by
his wife, Camillus; daughter,
Frances; son, Robert; and three
grandchildren.

Richard R. “Dick” Nicolai, promotion director for Fairmount Park and spokesman for
the Fairmount Park Commission,
died recently. He was 81.
For 27 years, Mr. Nicolai
worked as the public information
officer for the 8,900-acre parkland and its governing panel.
Before working for the commission Mr. Nicolai was a public
relations officer for the Pop Warner football league, which started
in 1929 as a four-team conference in Northeast Philadelphia.
In the early 1960s Mr. Nicolai was also a sportswriter for
The Inquirer.
Published by Bryn Mawr
Press Inc. in 1976, Mr. Nicolai
was the author of “Centennial
Philadelphia.”
Mr. Nicolai is survived by his
wife, Florence; a daughter, Sharon; a brother; three grandkids; a
great grandson; and many nieces and nephews.

Legendary Music
Promoter

Alan E. Lott, one of Philadelphia’s first black record promoters, died. He was 67.
Born and raised in South
Jersey, Mr. Lott spent over 40
years in the music industry.
He worked with many top
artists including; Aretha Franklin, Gladys Knight and the Pips
and many hip hop artists, including; Public Enemy, The Sugarhill
Gang and the Fat Boys.
Mr. Lott began his career in
the 60’s working at Marnel Record Distributors then joined the
promotional team at Warner-Elektra-Atlantic.
Mr. Lott is survived by his
two sons, Damon and Harlan;
four daughters, Danielle, Aja,
Briana and Bianca; six grandkids; two sisters; and a brother.

Darrell Gordon

Auto Dealer Owner

Media Director

Adv. Exec

Of You

Promotion Director

Alan E. Lott

Leslie E. Glick

Robert F. Eisele

New Business
Right In Front

Richard Nicolai

Robert Mitchell Thomas, a
WWII veteran and PR Specialist,
died. He was 91.
Mr. Thomas worked at many Philadelphia area businesses
including the former Smith-Kline
Beecham, The City of Philadelphia Commission on Human Relations, Spiro & Associates, the
Philadelphia Chamber of Commerce, and Moore College of Art.
From 1968-1984 Mr. Thomas was VP of communications
and public affairs at the very first
Gino’s Hamburgers.
Mr. Thomas graduated from
Atlantic City High School and the
University of Pennsylvania with
an English degree.
In 1950 he received a certificate in advertising and public
relations from the Charles Morris
Price School of Advertising and
Journalism.
From 1953 to 1957 he
worked at the Philadelphia Tribune as city editor.
Mr. Thomas is survived by
his wife, the former Pearline Bell;
a daughter, Ariane; four sons,
Reynald, Randall, Robert, and
Richard; and five grandkids.

Leslie E. Glick, a media director for Princeton Partners,
has died. She was 70.
Her career at Princeton lasted for seven and a half years.
Ms. Glick graduated in 1961
from Cherry Hill High, later attended Pierce College.
Before her position with
Princeton Partners, Ms. Glick
was an advertising manager for
Elkman Advertising and then for
Cottman Transmissions.
Ms. Glick was also a former
president of the Philadelphia Advertising Club, and the treasurer
for the District 2 of the Mid-Atlantic American Advertising Federation (Mid-Atlantic).
Ms. Glick is survived by two
granddaughters, Margot and Elena.

Bill Price

Inquirer Reporter
Bill Price, a longtime reporter for The Inquirer, recently died.
He was 72.
Mr. Price’s career with The
Inquirer lasted nearly four decades, ending in 1999.
Mr. Price started at The Inquirer in the early 1960’s where
he was a copyboy.
He later became a police
reporter, with his last assignment as an obituary writer for the
Bucks County bureau.
Mr. Price is survived by
his wife, Stella; and nieces and
nephews.

The Philadelphia Regional Business/Marketing Monthly

Darrell Roth Gordon, one
of the first minority owners of a
major automobile dealership in
Philadelphia- -and also a large
advertiser- -died recently. He
was 87.
(Publisher’s note: Mr. Gordon’s
business, Gordon Buick, Broad St.,
at Hunting Park Blvd., was also an
early client of my advertising agency, about 50 years ago.)
Mr. Gordon was a graduate
of the University of Pennsylvania.
One of my memories was
his instruction to me to use his
photo in direct mail to corporations who were possible fleet
leasing prospects.
At that time, many companies, by law, were to make 10%
of their purchases from minorityowned companies.
Mr. Gordon said to me, to
paraphrase: “Don’t say we qualify…
my picture gives the message.”
Mr. Gordon is survived by
two daughters, Laura and Darrylin; a son, Darrell R. III; four
grandkids; four great-grandkids;
and nieces and nephews. Mr.
Gordon was predeceased by
daughter, Diane.

June/July 2014
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Obits
Peter George
Callas Jr.

Managing Editor

Peter George Callas Jr., former editor for the Times of Trenton, died. He was 54.
Mr. Callas Jr. started as a
copy editor at The Times in 1984.
He became assistant night
city editor, Princeton metro editor and city editor.
In 1997 Mr. Callas Jr. took
over as managing editor and
held the position until he retired
in 2009.
After retirement, Mr. Callas
Jr. started a public relations firm,
called PGC Communications,
from his home in Allentown. His
clients included Hamilton Township, and Robert Wood Johnson
University.
Mr. Callas Jr. is survived by
his wife, Toni.

Lawrence
Teacher

Publishing House
Co-Founder

Lawrence “Larry” Teacher, co-founder of Running Press
Book Publishers, died. He was 72.
Mr. Teacher and his brother
Stuart established the independent publishing house, Running
Press, in Philadelphia, in 1972.
It was later acquired by Perseus
Books Group in 2002.
While under the Teacher’s
ownership, their company published a coffee-table book entitled, “Sisters,” which was on the
New York Times bestseller list
for 63 weeks.
Mr. Teacher is survived by
his wife; daughter, Rachael; a
stepson, Michael; brother; two
sisters, Melissa and Amy; a
grandson; and many nieces and
nephews.

Charles B.
Lubking

Marketing Director

Charles B. Lubking, a marketing director, recently died. He
was 70.
Mr. Lubking was a graduate
of Temple University.
He sold advertising with various companies such as the Philadelphia Inquirer and McGrawHill Companies.
Mr. Lubking served on the
Philadelphia Advertising Golf Association’s board, and also was
Director of Marketing for the
Business Marketing Association.
Mr. Lubking is survived by
his wife, Judith; three daughters,
Susan, Meredith, and Colleen;
and two granddaughters, Josephine and Isabel.

Cristopher
Crafton

Marketing Co.
Owner

Marriages &
Engagements
Comcast Editor Engaged
Ryan Matthew Woldoff, an
Emmy-nominated AVID editor for
Comcast SportsNet, Phila., recently became engaged to Michelle
Gayle Spevak.
Michelle graduated from Syracuse University where she obtained
a Bachelor’s of Science degree in
communications. She is currently
employed at South Jersey Magazine.
Ryan graduated from Temple University where he received
a Bachelor of Arts degree in mass
media and broadcasting telecommunications.
A fall 2015 wedding is being planned.

Violet L. Fell

TV Anchor & Model

Violet L. Fell, who in her
earlier years was a former TV
weather anchor and model, died.
She was 86.
Ms. Fell owned an antique
company, Interior Moods in
which she retired from.
Ms. Fell is survived by four
daughters, Roxanne, Victoria,
Violet, and Karen; six grandkids;
and six great-grandkids.

Frederick
Rogers “Ric”
WPVI News
Cameraman

Frederick Rogers, news
cameraman for WPVI, recently
died. He was 66.
Mr. Rogers was born and
raised in Philadelphia. He was
a graduate of Temple University.
Mr. Rogers was known for
his work at WPVI Channel 6 Action News for over 30 years. He
was first an editor of news film
then became a news cameraman.
He “shot” everything from Eagles
football to Pope John Paul.
Mr. Rogers is survived by a
sister, Betsy; two nephews, Derek and Graham; and their children Alina and Emmet.

David Brenner
KYW-TV,
then Comedian

David Brenner, a wellknown Philadelphia comedian,
died. He was 78.
A close friend stated that
“David was one of the most respective and liked comedian by
his peers.”
Posted on Mr. Brenner’s website is a bio that states: “Brenner
had grown up in poor sections
of South and West Philadelphia
where he was a gang leader who
used humor as a negotiation tool.”
Mr. Benner majored in mass
communication at Temple University and worked on the campus radio station.
After graduating he worked
for KYW-TV, writing, producing
and directing news documentaries and social issues.

Vincent Mace
Printing Co.
Founder

Daryl Gale
City Editor

Christopher David Crafton,
president of Crafton Consulting,
a marketing and PR firm in Upper
Darby, died recently. He was 49.
Mr. Crafton graduated from
the University of Pennsylvania in
1987 with a bachelor’s degree in
political science and art history.
During his career Mr. Crafton also worked for Ubiquity, a
Phila. advertising and design
firm, and Market-Makers Group,
Wayne, Pa., and Independence
LED Lighting, Wayne, Pa.
Mr. Crafton is survived by
his mother, Isabelle; former wife,
Elizabeth; two daughters, Ella
and Lillian; two sisters; and nieces and nephews.

Allen Sommers’
Widow
Ruth Sommers, the widow of
long-time Philadelphia-area public
relations professional Allen Sommers, now deceased, died recently.
She is survived by a son,
Carl; three grand-children, 1
great-grandchild.
Her daughter, the late Erica
“Ricki” Gero was a noted area
writer.
Her son-in-law, Robert Gero,
is a public relations executive,
and has presided over his own
PR company.

Daryl Gale, city editor and
columnist for the Philadelphia Tribune, died recently. He was 55.
Mr. Gale graduated from
Bartram High School in 1976.
Mr. Gale had several careers.
They included communications
director for the Seth Williams Philadelphia District Attorney campaign, talk-show host at WURD
radio station, senior writer and
columnist for the Philadelphia City
Paper and public-affairs coordinator for the Philadelphia Unemployment Project.
He also had been a photojournalist in the U.S. Coast
Guard. He received his awards,
for articles and photos for various military journals.
In 2006 he joined the Tribune
and became city editor in 2011.
Mr. Gale is survived by his
daughter, Kristen Gale.

The Philadelphia Regional Business/Marketing Monthly

Vincent Mace, founder of
M&M Displays, Inc., a screenprinting firm, recently died. He
was 96.
Mr. Mace graduated from
South Philadelphia High School
in 1936. Later, he went on to
study at the Philadelphia School
of Industrial Art (now known as
the University of the Arts).
In 1938, Mr. Mace ran a
small lettering company from his
parents’ home.
Mr. Mace served in the Army
as an artilleryman in the Pacific
Theater from 1943 until 1945.
The company was originally
named M&M Silk Screen Printing.
In 1986 Mr. Mace was inducted into the Academy of Screen
and Digital Printing Technology.
Mr. Mace is survived by his
son, Chris; three daughters, Judith, Lori, and Lynn; nine grandkids; and four great-grandkids.
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“The Marketing of Business”
InTERvIEW-TALk RAdIO ShOW
For Regional Business Owners & Executives
 Be A guest interviewee. No cost.
 Be a sponsor
 Be a listener
The radio show, “The Marketing of Business”, is being produced for the 15th year.
The same show airs up to five times in the same week.
The show is broadcast Thursdays at noon.
Four additional repeat broadcasts of the show are also aired at various times on other days.
The audience is primarily business men & women. Buyers, Decision Makers!
“The Marketing of Business” program is on the air 52 weeks a year.
The station is the highly recognized & respected WWDB (860-AM).
Spots must be bought across the board for 13, 26 or 52 weeks, non-cancellable.
There are bonuses. Lots of add-on value bonuses. They include:

Additional benefits:
1) A
 dvertisers are welcome to be interviewed on one of the programs. Be on the air for the full show – at no
charge. And be on the rebroadcasts, again- - at no charge.
2) Being on the show is an opportunity to gain news-publicity as an authority on your products or services
in a variety of newspapers, trade & business publications. This can include a photo taken in front of
the radio microphone while you are on air.
3) Sponsors gain recognition in the business newspaper, ACT, through ads & news stories - - at no charge
4) Payment can be made over a period of 3-4 months.
Accepted, as per above:
________________________________________________

Note: Times subject to WWDB-AM changes.

Name: ________________________________________
Company: ____________________________________
Address: ______________________________________
Tel: _____________________Fax: ____________________

Radio division of

29 Bala Ave., Ste. 114
Bala Cynwyd, PA 19004
Tel.: 484-562-0063
Fax: 484-562-0068
E-Mail: Adcomtimes@aol.com
www.PhillyBizMedia.com

The Philadelphia Regional Business/Marketing Monthly
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ENTERTAINERS * MUSIC
PROPS
CONTACT

Whims
for Rent

29 Bala Avenue, Suite 114, Bala Cynwyd, PA 19004

484-562-0067 Fax: 484-562-0068
www.PhillyBizMedia.com
email: adcomtimes@aol.com

Seminars
PLANNING
SPEAKERS

CONTACT

Whims
for Rent

29 Bala Avenue, Suite 114, Bala Cynwyd, PA 19004

484-562-0067 Fax: 484-562-0068
www.PhillyBizMedia.com
email: adcomtimes@aol.com

Free Business Help
On Radio
Tune Into

“The Marketing of Business”
Every Thursday at Noon

Bonnie Squires
Moderator

On

Joe Ball
Executive Producer

WWDB-860AM

To be a guest interviewee, at no charge,
E-Mail: adcomtimes@aol.com or
Fax to 484-562-0068
The Philadelphia Regional Business/Marketing Monthly
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Otherwise
$5.00 per person

Otherwise
$5.00 per person

A SHOWCASE OF
ADVERTISING & BUSINESS
PRODUCTS & SERVICES

A SHOWCASE OF
ADVERTISING & BUSINESS
PRODUCTS & SERVICES

A Pleasant Way to Exchange Ideas and Meet Informally
with Suppliers, Prospects, Customers and Friends

A Pleasant Way to Exchange Ideas and Meet Informally
with Suppliers, Prospects, Customers and Friends

PHILADELPHIA
ADVERTISING/BUSINESS SHOW

PHILADELPHIA
ADVERTISING/BUSINESS SHOW

Wednesday, August 20, 2014
9am to 4:30pm

Grand Ballroom ~ Crowne Plaza Hotel,
4010 City Ave., Philadelphia, PA

Name

___________________________________

Title

___________________________________

Firm Name ___________________________________
Address

___________________________________

City

______________State _______Zip ______

Phone

(_____)_____________________________

ADVERTISING COMMUNICATIONS TIMES
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Have An Idea

That Benefits Area Businesses?

E-Mail us @ AdComTimes@aol.com
www.adcommtimes.com
E-Mail: adcomtimes@aol.com

Visit our blog
at www.PhillyBizMedia.com
For additional
FREE
tickets, call 484-562-0063
The Philadelphia Regional Business/Marketing Monthly
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OPEN HOUSES ~ GRAND OPENINGS

CONTACT

Whims for Rent
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