
Hold Up On Payment To State’s 
Web Pages Creators & Managers

The websites for the execu-
tive branch of the State of Penn-
sylvania may not be managed and 
modernized in the near future.

Payment of almost $3.5 mil-
lion is being held up to the firm 
contracted to do the work.

The reason; the company was 
selected with a no-bid contract.

It was arranged by Gover-
nor Corbett’s administration. A 
Republican administration.

The refusal to make payment 

is by Pennsylvania State Treasur-
er Rob McCord. A Democrat.

McCord told the press he 
is “concerned about the legality 
and propriety of the contract.”

On the other hand, adminis-
tration officials called the no-bid 
award as being legal, and a good 
deal for taxpayers.

A sole-source contract, it 
covers five-years at $10 million 
per year. That’s $50 million for 
five years.

Area Pros Judge Major Film/Video Award Entries
Professional communica-

tors from the Philadelphia area 
recently served as judges for 
entries from around the world 
competing in the2013 U.S. Inter-
national Film & Video Festival. 

The category they judged 
was business advertising.

Entries came from China, 
Germany, and the U.S.

The area judges were:
Dawn Bundick, Marketing 

Manager, Hard Rock Café
Lora Lewis, Creative Ser-

vices Director, BBGI Philadel-
phia

Michele Meckler, Manager-
Member Services, Main Line 
Chamber of Commerce

Brittney O’Rourke, Host of 
“Music Talk” radio show

Samuel Speiser, General 
Manager, WWDB-AM 860

Charles Waterman, Presi-
dent, ClosetsByDesign

William Lehan, Senior Mul-
timedia Designer, PHL-17

Francesca Ruscio, Miss 
Philadelphia, 2013

Travis Brower, Production/
Promotion Manager, PHL-17

Joe Ball, publisher of the 
ACT newspaper and founder/
president of American Advertis-
ing Services (29 Bala Ave., Ste. 
114, Bala Cynwyd, PA 19004; 
484-562-0060; www.PhillyBizMe-
dia.com) was named chairman.

The judging was held with-
in the studios of WPHL-TV-17, 
4701 Wynnefield Ave., Phila.

PHL-17 VP/General Manag-
er, Vince Giannini served as host. 

Elena Cruz, a staff member 
of American Advertising Servic-
es coordinated the event. 

Free Executive Networking
At Sugar House Casino

One of this area’s best at-
tended executive networking 
events will be held at the restau-
rant and veranda of the Sugar 
House Casino, 1080 N. Dela-
ware Ave., Philadelphia.

It will be Tuesday, August 
20, 2013, from 6PM to 9PM.

The event is free, with a 
business card. 

It is produced by ACT, the 
business-to-business newspa-
per, through ACT’s event-plan-
ning division. 

In addition to probably 100 to 
200 business men and women in 
attendance, there will also be …

…Butlered Hors D’ouevres
…Free $10. Slot machine 

play coupon
…Free valet parking
…Free soft drinks, coffee
As an added attraction-op-

portunity, the event will also serve 
as a “kick-off” reception for the ra-
dio-interview show, “Music Talk”. 

Notables from the many 
segments of the music industry 
will be present. 

Miss Philadelphia, 2013, 

Francesca Ruscio, an opera 
singer, is also scheduled. 

To attend this free event, 
RSVP to adcomtimes@aol.com, 
or fax to 484-562-0068.

Sponsor opportunities also 
available, with accompanying 
bonuses and add-on values.

E-mail for sponsor package 
to adcomtimes@aol.com.
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Miss Philadelphia, 2013 
Francesca Ruscio 

Best Area P.R.
Contact 

Reference
Booklet Available

One of the best source aids 
for area public relations person-
nel, and others who provide le-
gitimate news to regional media 
is the new, 2013 Greater Phila-
delphia Media Guide. 

It is published by Balset Co., 
P.O. Box 238, West Point, PA 
19486. E-mail is editor@philly-
mediaguide.com (215-699-9277).

The publication lists contacts 
and information on newspapers, 
magazines, special interest me-
dia, TV and radio outlets. 

It covers the eight-county 
Greater Philadelphia area, plus 
nearly counties in New Jersey.

The information in the guide 
is not available anywhere else in 
such a complete, accurate form, 
according to the publisher.

Editor’s Note: Personnel at ACT 
have been using it for many years, 
and agree with the publisher.

AREA JUDGES FOR U.S. INTERNATIONAL FILM & VIDEO FESTI-
VAL included (left to right) Dawn Bundick, Marketing Manager, Hard 
Rock Café; Lora Lewis, Creative Services Director, BBGI Philadelphia; 
Michele Meckler, Manager-Member Services, Main Line Chamber of 
Commerce; Brittney O’Rourke, Host of “Music Talk” radio show; Ele-
na Cruz, Judging Coordinator; Joe Ball, served as Chairman; Samuel 
Speiser, General Manager, WWDB-AM 860; Charles Waterman, Presi-
dent, ClosetsByDesign; William Lehan, Senior Multimedia Designer, 
PHL-17; Francesca Ruscio, Miss Philadelphia, 2013; and Travis Brow-
er, Production/Promotion Manager, PHL-17. 

Unwelcome 
Heat At 4 

Area Radio 
Stations
The FM designation for 

four Philadelphia radio stations 
recently took on a new meaning: 

FM for Fire Men! 
The stations were knocked 

off the air for a brief time due to 
a smokey, electrically caused 
blaze in the building, One Bala 
Plaza, Bala Cynwyd. 

Affected were stations of 
Greater Philadelphia Media.

They include sports ra-
dio The Fanatic, 97.5; BEN 
FM, 95.7; WMMR 93.3; and 
WMGk, 102.9. 

A quick-posted youTube 
video showed smoke rising 
from the station’s building, 
where they are tenants. 

Radio staffers, along with 
other tenants were evacuated 
from the six-story building.

The radio stations were 
off air until programming from 
their computer backups were 
initiated. 

There were no injuries —
not even to ratings.

Free Area Daily Slams  
Readership of  

Inquirer, Daily News
“Metro,” Philadelphia’s fiva-

day-a-week free tabloid news-
paper is reporting it is now “the 
most read daily newspaper 
among adults aged 21-54 in 
Philadelphia.”

The statistics originated 
with Scarborough Research, 
according to a published story 

in a recent Metro issue.
The report also denigrated 

readership of The Inquirer and 
Daily News.

The Inquirer suffered “a 
whopping 23 percent decline 
in readership,” and the Daily 
News loss was 10 percent, 
Metro’s report reads.

Phila Adv. & Business Show Provided B-2-B  
Opportunities; pictures, pg. 8-9; attendees, pg. 10
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Why I Love Government Surveillance
Who could have guessed  

the G-Men were this smart?
By: Mike Mallowe

I think it’s only fair to warn 
the National Security Agency 
and the rest of the government 
listeners out there that if they 
are tapping my phone and read-
ing my emails, they are going 
to hear and see an awful lot of 
traffic and chatter on low credit 
scores, bills that were past due 
last month, and “personal busi-
ness” matters.

I say this as a life-long prac-
titioner of the communications 
trade. you have been warned.

Now, that is not to say 
that there won’t also be a hefty 
mother lode of pizza orders (half-
mushroom), calls to and from my 
children, and robot messages 
from telemarketers who are wor-
rying incessantly over whether 
or not I have made my “final ar-
rangements” in order to spare 
my loved ones the high costs of 
a “standard funeral”.

That pretty much represents 
a cross-section of my telephone 
traffic. The work stuff isn’t even 
worth mentioning; just boring stuff 
about articles and deadlines. 

Look Out IRS
In other words, I don’t 

know the ingredients for a fertil-
izer bomb; I’m too busy to bother 
overthrowing the federal gov-

ernment (although I might be 
able to fit in time for doing a little 
mischief to the IRS) and I don’t 
know a single person, terrorist or 
otherwise, in yemen, Pakistan or 
North korea – unless you count 
those telemarketers with the 
thick foreign accents, who all call 
themselves “Joe”.

I may be the only liberal, blue-
state, Obama-voting, Tea Party-
mocking person in the United 
States who is actually happy that 
the G-Men are doing – or least try-
ing to do – all this nefarious stuff 
with cyber world surveillance. 

Way to go, guys. 
Who could have guessed 

you were this smart?

Feds Doing Something 
That Should Be Doing

Did I say happy? I’m ecstat-
ic. I am finally seeing the govern-
ment doing something that it is 
paid to do – protecting the wel-
fare of its citizens from enemies, 
foreign and domestic. 

If that means stretching “exi-
gent” circumstances, or wiretap-
ping people in this country who 
are more conversant on jihad 
than on double coupon day at the 
supermarket, or monitoring the 
internet traffic between Boston 
and kabul, then so be it. I’ll gladly 
take my chances with the NSA.

I realize this will not make 
me popular with the folks who 
are getting ready to name their 
first-born after Edward Snowden. 

But, I can live with that, too.
It doesn’t hurt, either, that 

the feds are forcing yahoo, AOL, 
Google, Apple and the rest of 
those over-grown, anti-competi-
tion robber barons of the web to 
help them.  

I’m happy mainly because 
I never gave the government 
credit for having that much com-
petence – in anything, much less 
counter-intelligence. 

I’m sure you can understand 
that. 

I’m talking about a Con-
gress that lists the naming of 
post offices among its major ac-
complishments. 

I’m also talking about a 
White House that holds on to At-
torney General William Holder 
like a national treasure, and a 
State Department that signed 
off on blaming you Tube for the 
massacre at Benghazi. 

I wouldn’t trust that govern-
ment to plug in an electrical cord. 

My Reality is Usually  
on the Flatscreen

I don’t possess any Top Se-
cret clearances, but I do watch 
television, plenty of it – the police 
procedurals, mostly, not much 
network or cable news. 

I haven’t seen a single 
episode of any of my favorites 
(NCIS, NCIS-LA, Crossing Lines, 
Criminal Minds, CSI, Burn Notice, 
Person of Interest, Bluebloods, 
The Following, to  name a few) 
that did not rely on some kind of 
over-the-top, all-knowing, clan-
destine surveillance that some 
cute boy- or girl-geek  displays on 
a nifty, 3-D white board before the 
first commercial break. 

Now, I am not inane enough 
to think that any of this stuff is 
even slightly plausible, but I’m 
not watching these shows like 
my doctor ordered me to do it 
because I’m looking for reality.  

No, I’m looking for Gibbs or 
Michael Weston or John Reese, 
or their helpers, to keep the world 
safe and tidy and to defuse and 
resolve every terrorist plot before 
the 60 minutes – about 47 min-
utes of real script -- runs out. 

I don’t know about you, but I 
certainly sleep safer at night be-
cause of it.

How much better can it get 
than to think that my federal 
government – the one that can’t 

even pass a budget, keep the 
medicine we take safe, or force 
Chrysler to recall old jeeps with 
fiery-crash rear-mounted fuel 
tanks – is actually capable of 
electronic eavesdropping and 
old-fashioned spy-craft.

My Thoughts  
on Media

I understand there’s an-
other point-of-view on all this, 
but please, spare me the first 
amendment whining. 

I have never worked for 
anything other than media com-
panies and publishers and I can 
guarantee you that every single 
one of them used every law they 
could to expand their little mo-
nopolies, crush the competition, 
inflate the prices of their ads, 
ignore the right-to-privacy if a 
good story was to be had, and 
remember the first amendment 
only when that became their last 
line of defense. 

Never forget one thing: jour-
nalism as we have known it is, 
first and foremost, a for profit 
business. 

Just once I would love to 
see the world of big media and 
big hypocrisy putting as much 
time and effort and resources 
into issues like unemployment, 
hunger, medical research and 
economic inequality, as it does 
into defending its own inalien-
able right to keep making more 
money.
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New Host Named for “Music Talk” Radio Show
Brittney O’Rourke, a Phila-

delphia business executive and 
professional model, has been 
named host/moderator of the 
weekly radio show, “Music Talk’.

“Music Talk” features inter-
views of business owners within 
the varied segments of the mu-
sic industry, plus leading pro-
ducers, promoters and talent.

It is heard three times a 
week on national radio station 
owner Beasley Broadcasting 
Company’s strong 10,000 watt 
Philadelphia station WWDB 
860-AM.

O’Rourke recently was a 
judge for the U.S./International 

Film & Video Festival, and was 
also named to represent the na-
tional skin care manufacturer, 
Reviva Labs, Haddonfield, N.J., 
for one of their products. 

She is also an account 
executive with one of Philadel-
phia’s longest-established ad-
vertising and public relations 
firm, American Advertising Ser-
vices, 29 Bala Ave., Bala Cyn-
wyd, Pa (484-562-0060) and as 
a casting agent for Eastern U.S. 
Show Productions, Inc. 

Additionally, O’Rourke 
serves as a guest speaker, 
moderator and master of cere-
monies at business events and 

major social functions. 
Her community service ac-

tivities include being available to 
non-profit organizations. 

She can be reached at 
Brittney.adcomtimes@aol.com. 

The show is produced by 
the radio division of ACT, 29 Bala 
Ave., Ste. 114, Bala Cynwyd, PA 
19004; Tel.: 484-562-0063; E-
Mail: adcomtimes@aol.com. 

ACT’s other radio shows 
are “The Marketing of Business” 
and “The Business of Sports”.

To be a guest interviewee, 
and/or sponsor contact ACT 
by e-mail at adcomtimes@aol.
com, or fax to 484-562-0068. Brittney O’Rourke

National Constitution Center’s new exhibit

PRESS LUNCHEON for the opening of the National Constitution Center's new exhibit, "1968 — a walk-
through of the events that occurred each month in the year 1968," was hosted by the Center's Lauren Saul 
and Sarah Fergus. Pictured from left to right are: Jeff Hardwick, National Endowment for the Humanities; 
Brian Horrigan, Exhibition Curator, Minnesota Historical Society; Jon Hitchcock, CBS 3/CW Philly General 
Manager; Jeffrey Rosen, President and CEO, National Constitution Center; Beasley Reece, CBS 3/CW 
Philly Sports Director and Anchor; and Vince Stango, Chief Operating Officer, National Constitution Center.  
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“The Business of  Sports”
An Interview-Talk Radio Show

Featuring

Executives from Diversified Businesses
That Utilize Sports for Large Profits
	Be A guest interviewee. No cost.
	Be a sponsor
	Be a listener

The radio show, “The Business of  Sports”, is an original concept to give insider informa-
tion on how businesses gain huge profits from the multi-billion dollar sports markets. 
The show is broadcast on Thursdays at 12:30PM to 1PM, and rebroadcast Fridays at 
3:30PM, plus Saturdays at 5:30PM. 
Additional repeat broadcasts of  the show are also aired at various times on other days. 
The audience is primarily business men & women.  Buyers, Decision Makers!
The program is on the air 52 weeks per year.
The station is the highly recognized & respected WWBD (860 AM).
The 60-second commercials are $95 for each program. Since the three airings each week 
are repeat broadcasts they must be purchased as one unit, totaling $285/week. 
Bonus shows are broadcast on other days- -at no additional cost. 
Thirty-second spots are $65/each, and must be purchased as one unit (3 airings per 
week), for a total of  $195/week.
Spots must be bought across the board for 13, 26 or 52, non-cancellable. 
There are bonuses. Lots of  add-on value bonuses. They include:

Additional benefits:
1)  Advertisers are welcome to be interviewed on one of  the programs. Be on the air for the full shows- - at no charge. And be on again, 

on the two rebroadcasts- -at no charge.  Three shows.  Free!

2)  Being on the show is an opportunity to gain news-publicity as an authority on your products or services in a variety of  newspapers, 
trade & business publications. This can include a photo taken in front of  the radio microphone while you are on air.  
Sponsors gain recognition in the business newspaper, ACT, through ads & news stories  - -  at no charge.

3) Payment can be made over a period of  3-4 months.

4) Commercials will be written…Free

5) Voiceover talent…only $100.00

6) Recording & Production…only $250.00

7) Copy of  commercial tape…Free

8) Reach an audience of  buyers, business men and women decision makers.

Note: Times subject to WWDB-AM changes.

Radio division of 29 Bala Ave., Ste. 114
Bala Cynwyd, PA 19004

Tel.: 484-562-0063
Fax: 484-562-0068

E-Mail: Adcomtimes@aol.com 
www.PhillyBizMedia.com

Accepted, as per above:

Name:

__________________________________________________

Company:

__________________________________________________

Address:

__________________________________________________

Tel: _______________________________________________

Fax: ______________________________________________
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Visit our blog at www.PhillyBizMedia.com

COMMUNITY SERVICE

Youth aided by police officers of Philadelphia’s 19th Police District, received free passes to the recent 
National Collegiate Rugby championships. The tickets were given by American Advertising Services, one 
of the Philadelphia area’s longest-established (55 years) advertising agencies. Presenting the passes is 
Brianna Wenner, account executive at American (29 Bala Ave., Ste. 114, Bala Cynwyd, PA 19004; Tel.: 
484-562-0060; adcomtimes@aol.com). Recipients are (L) Sergeant Donald Rodgers and Officer Grace 
Bennett. The local ad agency has a continuing public service program. President and founder of the firm 
is Joe Ball.

New Mfg. Plant  
for Spike's Trophies

Spike's Trophies hosted their annual Open House / VIP Customer 
Show at their  new manufacturing / showroom on Grant Avenue in 
Northeast Philadelphia, recently.  This year's event featured the of-
ficial ribbon cutting of the Philadelphia Sports Hall of Fame and the 
Philadelphia A's Historical Society's Preview Gallery Museum.  The 
ribbon cutting included Rob Wonderling - President, Greater Philadel-
phia Chamber of Commerce.  Pieces of Philly Sports history - your 
own piece of the original Palestra Floor were provided to the guests! 
Pictured are (l to r) Steve Mitchell - vendor, Apollo; Ted Westervelt - 
Spike's Trophies partner; and Michell Wells - vendor, Apollo.

LASALLE'S Associate Athletics Director, kevin Bonner gave an insight 
into character building of the University's student athletes by the Ath-
letic Department. He also looked ahead on the positive prospects for 
the coming basketball season. Corporate tie-in information to LaSalle 
sports can be obtained by contacting him at 215-951-1513; E-mail: 
bonner@lasalle.edu. 

“The Marketing of Business” for Buyers, Decision Makers!
The radio show, “The Marketing 

of Business”, is for regional business 

owners and executives who want to 

reach buyers and decision makers! 

The show is broadcast Thursdays at 

noon and repeated Fridays at 3PM, 

and Saturdays at 5PM., on the high-

ly recognized & respected WWDB 

(860-AM).

PENNSyLVANIA STATE TREASURER Rob McCord (R) and Stanley 
Greene, PA Director of Unclaimed Property backed up their local news-
paper informational ads via an ACT radio show interview on “The Mar-
keting of Business” hosted by Bonnie Squires (center). McCord is ex-
pected to run for Governor of Pennsylvania. Green is a former General 
Manager of Greater Philadelphia Media Cable, which was purchased by 
Comcast. Unclaimed Property Office can be reached at 717-783-3632. 

MONSTER TRUCk THRILL SHOW Executives, Jack Brady and Doug 
Danger reported that their next area event will be held in Wildwood, Sep-
tember 27-28-29. Full information on that event and 40 similar events 
they produce can be obtained by contacting them at 484-319-1118.

VIDEO PRODUCER William Lees, Jr. and Stefany Mayz, a profes-
sional singer and recording artist spoke on the use of video(s) on the 
Internet to carry both business messages and to showcase talent. 
Lees can be reached at 856-685-8838. 

kIMMEL CENTER’S Vice Presi-
dent Programming, Matt Wolf 
gave an insight into to the evalu-
ation and booking of major talent 
to appear in the Philadelphia-
area. The kimmel Center can be 
reached at 215-790-5847. 

WEBSITES!
From Designs to Updates! ~ Mobile, too!
~ Monthly Maintenance Rates Available 

John Paone ~ 215.266.7514 
www.ThePaoneGroup.com

jspaone@yahoo.com
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Hear Business Owners, Music Executives, Promoters & Talent
Affiliated with Aspects of  Music

	Be A guest interviewee. No cost.
	Be a sponsor
	Be a listener

The 30-minute radio show, “Music Talk”, is being produced for those involved — and interested — in music 
as a source of  revenue. 
It airs weekly. 
The show is broadcast on Thursdays, 1PM to 1:30PM and rebroadcast several times over a seven-day period. 
The show is advertised and publicized on radio, especially with promos, in print media and on the Internet. 
The station is the highly recognized & respected Philadelphia market WWDB (860-AM). 
The 60-second commercials are $295/week including all repeat multiple broadcasts. 
Thirty-second spots are $195/weekly, including all repeat multiple broadcasts.
Spots bought are non-cancellable.
There are bonuses… Lots of  add-on value bonuses! They include:   

Additional Benefits:

Heard world-wide on Internet, real time

Heard on www.WWDBAM.co  post broadcast 

1.)  Advertisers are welcome to be interviewed on one of  the programs. Be on the air for the full half  

hour – at no charge. 

2.)  Being on the show is an opportunity to gain news-publicity as an authority on your role in a vari-

ety of  newspapers, trade, & business publication. Plus Internet exposure. This can include a photo 

taken in front of  the radio microphone while you are on air. 

4)  Sponsors gain recognition in the business newspaper, ACT, through ads & news stories - at no charge. 

5)  Payment terms can be made over a period of  time. 

6)  Commercial will be written… Free 

7)  Voiceover talent… Free 

8)  Minimum Recording & Production at a one-time cost.

“Music Talk”  
Interview Radio Show 

Hear Business Owners, Music Executives, Promoters & Talent 
Affiliated with Aspects of Music 

 Be a guest interviewee. No cost!      
 Be a sponsor! 
 Be a listener! 

  
The  30-‐minute  radio  show,  “Music   Talk”,    is   being  produced  for  those   involved-‐  -‐and   interested-‐  -‐

in   music   as   a   source  of   revenue.     
  
I t   a irs   weekly.      
  
The  show  is   broadcast   on  Thursdays,   1PM  to  1:30PM  and  rebroadcast   several   t imes  over  a   seven-‐

day  period.      
  

The  show  is   advert ised  and  publ ic ized  on  radio,   especial ly   with  promos,    in   print   media  and  on  
the  Internet.      

  
The  stat ion   is   the  highly  recognized  &  respected  Phi ladelphia  market  WWDB  (860-‐AM).      

  
The  60-‐second  commercials   are  $295/week   including  al l   repeat  mult iple  broadcasts.      
  
Thirty-‐second  spots  are  $195/weekly,    including  al l   repeat  mult iple  broadcasts.   
  
Spots  bought  are  non-‐cancel lable.   
  
There  are  bonuses…  Lots  of   add-‐on  value  bonuses!   They   include:           
  

Addit ional   Benefits:   
  
Heard  world-‐wide  on  Internet,   real   t ime  
Heard  on  www.WWDBAM.co     post   broadcast      
  
1.)   Advert isers   are  welcome  to  be   interviewed  on  one  of   the  programs.  Be  on  the  air    for   the  ful l   half   
hour  –  at   no  charge.      

Radio division of 29 Bala Ave., Ste. 114
Bala Cynwyd, PA 19004

Tel.: 484-562-0063
Fax: 484-562-0068

E-Mail: Adcomtimes@aol.com 
www.PhillyBizMedia.com

Accepted, as per above: 

Name:

____________________________________________________

Company:

____________________________________________________

Address:

____________________________________________________

____________________________________________________

Tel: _________________________________________________

Fax: ________________________________________________
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IN ATTENDANCE were St. Joseph’s University’s 
Tim Curran, Associate Athletic Director/Marketing 
& Corporate Partnerships and Colleen McGovern, 
Athletic Marketing Coordinator. Tim can be reached 
at Tel.: 610-660-1702; E-mail: tcurran@sju.edu. 

NETWORkING were Steven A. Witten, CPA, CFE, CFF, Smart Devine, 
1600 Market St., 32nd Fl., Phila., PA 19103, Tel.: 267-670-7354, E-mail: swit-
ten@smartdevine.com; Angelique M. Demetris, Marketing & Business De-
velopment Director, Heron Langauage Services, 691 Burmont Rd., Drexel 
Hill, PA 19026, Tel.: 1-800-253-2252, angeliquedheron@yahoo.com; and 
Steven Lesse, Senior Account Executive, Valpak, 816 W. Springfield Rd., 
Springfield, PA 19064, Tel.: 610-325-3535, sless711@msn.com.

PICTURED are Jeffrey Burkhardt, Area Director, 
Corporate Barter Network, 23 South Fourth St., 
Reading, PA 19602, Tel.: 610-372-1600, Jeff@cor-
poratebarter.net; and Norman Chester, Owner, All 
American Sports Collectibles, Tel.: 1-877-827-7822. 

NETWORkING are Robert E. Minor, III, Chief Innovation 
Officer, QuadTech Systems, Inc., 621 Beverly Ranco-
cas Rd., Willingboro, NJ 08046, Tel.: 609-526-4428,E-
mail: Robert.Minor@quadtechsys.com; and  LaTanya 
Andrews, CEO of MTH, Enterprises, Tel.: 267-340-
1171, E-Mail: latanyaandrews533@gmail.com. 

IN ATTENDANCE were Patrick D. Cissne, Insurance & Retirement 
Consultant, OnePenn Financial Group, 61 Llanfair Rd., Ste. C4, Ard-
more, PA 19003, Tel.: 215-287-9909, E-mail: pcissne@onepennfinan-
cial.com;  Bernie Eisenfeld, Owner, Everyone Wins, 340 Glen Harvey 
Dr., Havertown, PA 19083, Tel.: 610-853-0888, E-mail: bernie@every-
onewins.biz; and Alan H. Dion, Licensed Medicare Insurance Agent, 
Tel.: 215-508-5138, E-mail: aladn1@aim.com. 

Decision Makers Attend Free Networking Event
Business decision makers gath-

ered on Tuesday, May 14 to ex-
change cards and ideas at a free Ex-
ecutive Networking event.

Held inside the new catering fa-
cility, The Clothier Room, 630 Cloth-
ier Road, Wynnewood, PA (next to 
the Armenian church), about 200 
area buisness men and women at-
tend the event sponsored by ACT, 
this region’s longest-established 
business-to-business newspaper.
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Phila Adv. & Business Show Provided
Exhibitor’s filled to capacity the new location of the recent Philadel-

phia Advertising & Business Show. About 60 firms and organizations 
representing a variety of vendor services and products participated. 

The event brought buyers and sellers together, resulting in new 
contacts and past relationships to bring business to exhibitors and 
attendees.

To be an exhibitor and be face-to-face with prospects at the 2014 
Philadelphia Advertising & Business Show contact ACT, 29 Bala Ave., 
Ste. 114, Bala Cynwyd, PA 19004; Tel.: 484-562-0063; Fax: 484-562-
0068; E-Mail: adcomtimes@aol.com. 

RUDY’S TINT, a firm that creates from beginning 
to end mobile tinting services was represented 
by Owner, Rudy Rudegeair.. He can be reached 
at 610-999-6159. 

TAPSNAP PHOTOTAINMENT SySTEM’S 
President, Ben Bender displayed the 
newest equipment in personalized photos 
especially appropriate for corporate 
special events, and major family functions. 
He can be reached at 215-205-8584.

LEES PRODUCTIONS LLC, a video/
TV/Internet production company was 
represented by Stefany Mayz and Owner, 
William Lees Jr. Ms. Mayz is also a 
professional singer with a new album. 
William can be reached at 250 Cropwell 
Dr., Mapleshade, NJ 08052; Tel.: 856-685-
8838; E-Mail: LeesProductions@gmail.com. 

THE LEGAL INTELLIGENCER was 
represented by Dan krause, Sales 
Associate who spoke about advertising 
in the firm’s newspaper with the use of 
digital products being offered. He can be 
reached at 1617 JFk Blvd., Ste. 1750, 
Phila., PA 19103; Tel.: 215-557-2393; 
E-Mail: dkrause@alm.com.

CAMDEN RIVERSHARkS BASEBALL 
TEAM, which operates from Campbell 
Field, just over the Ben Franklin Bridge, 
distributed info on coming promotional 
tie-ins. They were represented by Anisha 
Ahlawat and Glenda Gaskill. The firm can 
be reached at 856-583-0030. 

HARD ROCk CAFÉ display had Miss 
Philadelphia, 2013, Francesca Ruscio. 
The restaurant reported on the newly 
furnished restaurant, and the special 
private room/spaces for corporate and 
social groups having their own events. 
Hard Rock Café’s Sales & Marketing 
Manager, Dawn Bundick can be reached 
at 1113-31 Market Street, Philadelphia, PA 
19107; Tel.: 215-238-0639; E-Mail: Dawn_
Bundick@hardrock.com. 

COMCAST BUSINESS CLASS services for 
voice, Internet, TV and data as applicable 
to corporations and other organizations was 
staffed by Chris Fuhry, Business Account 
Executive, 190 Shoemaker Rd., Potstown, 
PA 19464; Tel.: 215-407-8204; E-Mail: chris_
fuhry@cable.comcast.com  and Gregory T. 
Basile, Regional Sales Manager, Comcast 
Cable, 1 Apollo Rd., Plymouth Meeting, PA 
19462; Tel.: 610-551-1197; E-Mail: Gregory_
basile@cable.comcast.com.

THE CATERING GROUP’S Founder 
and Owner, Terri Rudnitsky distributed a 
large variety of typical Hors’ d’oeuvres for 
business functions. She can be reached 
at 215-669-2343. 

DELAWARE COUNTy CHAMBER OF COM-
MERCE’S Small Business Coordinator, Jack 
kinsley welcomed Chamber members and 
told other show visitors the advantages of be-
ing a member. He can be reached at 1001 
Baltimore Pike, Ste. 9LL, Springfield, PA 
19064; Tel.: 610-565-3677.

MAIN LINE MEDIA NEWS was represent-
ed by Brad Smith, Advertising Manager 
and Santino Blanco, Account Manager. 
They answered questions on the use of 
the firm’s newspapers and Internet adver-
tising opportunities. They can be reached 
at 311 East Lancaster Ave., Ardmore, PA 
19003; Tel.: 610-642-4300.

PUBLISHER Rich Crowe of Delaware 
County News Network made a personal 
appearance accompanied by Diane Mc-
Nit, Multi-Media Sales Consultant. Their 
newspapers cover virtually all of Delaware 
County. He can be reached at 1914 Park-
er Ave., Holmes, PA 19043; Tel.: 610-583-
4432 ext. 108; E-Mail: rcrowe@journalreg-
ister.com. 

MODEL MANAGEMENT AGENCy (MMA) 
distributed composites of the scores of male 
and female models and talent they repre-
sent. Pictured are Lindsey Catherine, Chil-
dren’s Director and Veronica Sones, Model. 
The firm can be reached at 215-752-8603. 

PHILADELPHIA SOUL FOOTBALL group 
tickets and marketing availabilities for this 
year and next year were explained by 
Erika Gunerman, Manager, Business De-
velopment and kyle DeRiemer, Business 
Development Rep. They can be reached 
at 7 Penn Center, 1635 Market St., 17th Fl., 
Phila., PA 19103; Tel.: 215-253-4900. 

THE PHILADELPHIA FREEDOMS 
Professional Tennis Team promoted 
their July, 2013 and future tournaments. 
Pictured are Jon Blitzer, Manager of 
Operations & Technology and James 
Pappas, Marketing Intern. Jon can be 
reached at 215-667-8132; E-Mail: jblitzer@
philadelphiafreedoms.com. 
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Business-To-Business Opportunities 

ST. JOSEPH’S UNIVERSITy ATHLETICS 
DEPARTMENT told attendees of 
marketing and advertising cooperative 
opportunities keyed to the Universities 
various sports teams. Pictured are Dan 
Shea, Athletic Sales Manager (610-660-
1725) and Colleen McGovern, Athletic 
Marketing Coordinator (610-660-1138). 

WOMEN’S yELLOW PAGES OF 
GREATER PHILADELPHIA were 
represented by Publisher, Ellen Fisher. 
She can be reached at 610-446-4747. 

ATLANTIC BARTER’S Trade Broker, Jeff 
young explained the advantages of using 
and exchanging company products and 
services with other companies. He can 
be reached at 220 Presidential Dr., Unit 3, 
Greenville, DE 19807; Tel.: 302-654-5650; 
E-Mail: Jeff@AtlanticBarter.com.

VIDEO CITy PRODUCTION CENTER’S 
Owner, Jon Sherman reported a new 
division featuring transfer of VHS tapes 
to DVD in volume. Jon can be reached at 
215-735-8880. 

EVERyONE WINS Owner, Bernie 
Eisenfeld conversed with users of 
personalized products such as business 
card and other printed materials. Bernie 
can be reached at 610-853-0888.

CORPORATE BARTER NETWORk Area 
Director, Jeffrey Burkhardt demonstrated, 
by example the benefits of entrepreneurs, 
small businesses and larger organizations 
using their exchange of other services and 
products for savings and income.  Jeff can 
be reached at 23 South Fourth St., Reading, 
PA 19602; Tel.: 610-372-1600; E-Mail: jeff@
corporatebarter.net. 

FINLEy CATERING, exclusive caterers 
for The Clothier Room provided hot and 
cold Hors D’oeuvres for buyers attending 
the Philadelphia Advertising & Business 
Show. Pictured are (l to r) Carol Breingan, 
Tom Finley, Owner and associate. Contact 
Finley Catering at 610-446-6400.

FINDING SHELTER brought canines 
available for adoption to the Adv. Show. 
They also spoke of corporate fundraising 
opportunities. Pictured are (L to R) 
Volunteers, Elaine Benedetti, Ginny Hall, 
Victoria Hall and LouLou (dog). you can 
contact the shelter by calling 610-272-2293. 

ALL AMERICAN SPORTS COLLECT-
IBLES, who displayed original autographed 
baseballs signed by major league stars, 
was represented by Owner, Norman 
Chester (r) and Barry Harvey. Norman 
can be reached at 1-877-827-7822; www.
aasportscollectibles.com. 

HOMETOWN PRESS featured the 
advertising opportunities in their by mail 
publication to virtually all Lower Merion, 
and other area consumers. Representing 
the firm was Deepa Mukerjee, Director of 
Marketing, 601 W. Market St., Ste. 100, 
Perkasie, PA 18944; Tel.: 1-800-226-4734. 

CONTEMPORARy GRAPHICS, a major 
area printer and mailing firm, with all 
services under one roof had Bob Powell, 
VP of Sales-Direct Mail and John Favat, 
Director of Sales at their booth. The firm 
can be reached at 7001 North Park Dr., 
Pennsauken, NJ 08109; Tel.: 856-663-7277. 

WRESTLING PROMOTION FIRM Maven 
Bentley Associates announced upcoming 
events for the public and private audiences 
where a variety of advertising tie-ins were 
available. Pictured are  Robert Reyes and 
Dez Monroe. The firm can be reached at 
267-250-3910.

WHIMS FOR RENT, the business event 
planning firm had an array of entertainers 
available for meetings, dinners, and sales 
presentations. Among them was “Happy 
The Clown”, Nancy Poultney. Reach 
Whims at 484-562-0067. 

METROPOLITAN FLAG & BANNER CO., 
one of this regions longest-established 
manufacturer of personalized point-of-
contact materials was represented by 
kaity Laughead (L) and kelly Laughead. 
They can be reached at 215-426-2775.

WPHL-TV 17 featured Phillies baseball TV 
tie-ins. Kristen Hatfield, Creative Services 
Coordinator, represented the company. 
She can be reached at 5001 Wynnefield 
Ave., Phila., PA 19131; Tel.: 215-883-
3350; E-Mail: khatfield@phl17.com. 

GRACE FINANCIAL CAPITAL GROUP, 
INC., a firm that supplies major money 
for business growth was represented by  
Renton Ragwan, Loan Processor and 
Jaime May. They can be reached at 29 
Bala Ave., Ste. 122, Bala Cynwyd, PA 
19004; Tel.: 610-664-3129. 



Page 10 Advertising/Communications Times August/July 2013

The PhiladelPhia Regional Business/MaRkeTing MonThly

Attendees – Philadelphia Advertising & Business Show
Alcom

Joe O’Sullivan - Solution Pro-
vider; 140 Christopher Lane, 
Harleysville, Pa 19438-2034; P: 
215 513 1600 x339; F: 215 513 
1840; osullivan@alcomprinting.
com; www.alcomandyou.com

Abbiamo

Ben Wilson – Owner; 423, 
White House Pike, Hammonton, 
NJ 08037; P: 609-561-4400; F: 
609-561- 9212

Alpha-Centurion Security, Inc.

Michael Rostin – Marketing Di-
rector; Corporate Hq: 200 West 
Chester Pike: Havertown, Pa 
19083; P: 610-449-7840; F: 610-
449-2010; Alphacent20@aol.
com; www.alphacenturion.com

Allied Mortgage Group

Mark Smyth – Director of Affinity 
Leading; Suite 108, 7 Bala Av-
enue; Bala Cynwyd, Pa 19004; 
P: 610 660 4767; C: 609 560 
4209; msmyth@alliedmg.com

Body Time

Peg Care – Master Trainer Co-
ordinator; 610 789 1078; body-
time@juno.com

Bartash

Charles Corbett _ Assistant Di-
rector of Sales; 5400 Grays Av-
enue; Philadelphia, Pa 19143; 
ccorbett@bartash.com; www.
bartash.com

Comcast

Gregory T Basile – Regional 
Sales Manager; 1 Apollo Road; 
Plymouth Meeting, Pa 19462; 
P: 610 551 1197; F: 215 992 
3851; Gregory_bassile@com-
cast.com

Corporate 

Terriann Gladen - Account Ex-
ecutive; 215 860 6564; terri-
ann@sedanservice.com; www.
sedanservice.com

Create More Clicks

Jim Calgiano – Managing Di-
rector; P O Box 1944, Media 
Pa 19063; 215 360 4523; jim@
createmoreclicks.com; www.
createmoreclicks.com

Contemporary Graphics

Bob Powell, VP of Sales – Di-
rect Mall; 7001 North park Drive, 
Pennsauken NJ 08109; C: 609 
364 3329; P: 856 663 7277 / 
800 575 4238; F: 856 486 1466; 
bpowell@contemporarygraph-
ics.com

Center Stage Tickets

Robert Meyers, 200 Monument 
Road, Suite 11 Bala Cynwyd, Pa 
19004; 800 677 8499 / 610 243 
1000; F: 610 243 1073; Rmey-
ers32@comcast.net; www.cstix.
com

Credit Mediators Inc

Walter Carter – Account Ex-
ecutive; 414 Samson Street, P 
O Box 456; Upper Darby, PA 
19082-0456; P: 800.456.3328 
Ext. 146; F: 610.352.1818; 
www.cmiweb.com

Camden County Improvement 
Authority

Nilasa Cruz-Perez, Community 
Development Specialist; Suite 
300, 1909, Route 70, East Cher-
ry Hill, NJ 08003; 856 751 CCIA; 
ncruz@camdencounty.com

Case Paper

Louis D Bernstein – VP Sales; 
499 East Tioga St, Philadelphia, 
Pa 19134; P: 215 430 6448; F: 
215 634 4666; C: 610 513 9957; 
ibernstein@casepaper.com

DCA Studio

Dominic Appleton; 189 Timothy 
Circle, Radnor, Pa 19087; 267 
218 5652; domappleton@hot-
mail.com; www.dominicapple-
ton.weebly.com

Delaware County Chamber of 
Commerce

Suzanne Cody – Marketing & 
Membership; 1001 Baltimore Pike, 
Suite 9 LL; Springfield, PA 19064; 
P: 610 565 3677; F: 484 472 7809; 
suzannec@delcochamber.org; 
www.delcochamber.org

Conicelli

Bruce Downing – Commercial 
Vehicle Account Manager; 1200 
Ridge Pike Conshohocken, PA 
19428; P: 610 825 4200 Ext: 
2227; F: 610 825 8293; C: 215 
805 7508; bdowning@conicel-
liautoplex.com

Design Reasons

Allegra Coleman; 215 873 0400; 
allegra@designreasons.com

Good Chiropractic Centre Inc

Dr. Michelle R. Goodsir; Dr. 
Irene D. Londer; 45 Berkley 
Road, Devon, Pa 19353; P: 610 
687 1669; F: 610 687 5220; 
mgoodsir@msn.com

GTI Travel

Patrick Wallace – Director of 
Sales; 111 Township Line Road, 
Jenkintown, Pa 19046; P: 215 
379 6800 x 1225; F: 215 379 
6834; C: 610 241 2810; Patrick.

wallace@gtitravel.com; www.
gtitravel.com

Farotech

John Hist – Sales Acc Admin; P: 
610 551 7801; F: 866 350 2703; 
jhist@farotech.com

G G Construction

Susan Golden – Owner; P O Box 
285, Gladwyne, Pa 19035; P: 
484 278 4764; F: 484 278 4766; 
suegolden@ggconstructionllc.
com; www.ggconstructionllc.com

Group Finisterre

kenneth Magistrate – Senior 
VP; 1605 Huntingdon Road, 
Abington Pa 19001; C: 267 
303 0145; P: 267 303 5167; 
kenneth@groupfinisterre.com; 
www.groupfinisterre.com

Heron Language Service 

Angelique M. Demetris. Market-
ing and Business Development 
Director; 691 Burmont Road, 
; Drexel Hill, Pa 19026; 1800 
253 2252; F: 610 259 5588; an-
geliquedheron@yahoo.com

Interface Financial Group

Cliff R Silver – President; 314 
Mill Road, Havertown, Pa 
19083; P: 610 449 7441; C: 610 
420 4490

Iradiophilly

Tom kelly – Managing Part-
ner; 610 804 5054; tkelly@ira-
diophilly.com 

Everyone Wins LLC

Bernie Eisenfeld - Marketing Spe-
cialist; C: 610 853 3888; P: 610 
322 7930; Bernie@eveyonewins.
biz; www.everyonewins.biz

Events with a Purpose

Jennifer Lynn Robinson – Cer-
tified Event Planner; 312 Lan-
drillo Road, Bala Cynwyd, Pa 
19004; 215 266 8335; Jenni-
fer@eventswithapurpose.net; 
www.eventswithapurpose.net

J&R Advertising

R.A. Baldassari; P: 610 745 
3342; F: 610 664 4380; jandrad-
vertising@yahoo.com

KB Graphics

kim; 218 888 4071; kbgraph-
styles@yahoo.com

Level 9 Marketing LLC

Leni McDaniel – Executive 
Brand Partner; 215 879 5687; 
Lemac09@yahoo.com; www.
yourmobileprofits.net

Miles Technologies

Fran Desmond – VP Business 
Development; 300 West Route 
31, Moorestown, NJ 08057; 
800 496 8001; fdesmond@
milestechnologies.com

Metropolitan Flag & Banner Co

kaity Laughead; 3237 Amber 
Street, Philadelphia, Pa 19134; 
P: 215 426 2775; C: 267 391 
7772; F: 215 426 5106; kaity@
metflag.com

Myoata

Somers (Sandy) Butcher; 7100 
E. Valley Green Rd, Fort Wash-
ington, Pa 19034; P: 215 233 
5300; C: 215 663 1499; F: 215 
233 1825; sbutcher@myoata.
com; www.Myoata.com

MGB Technologies

Gail M Bock - Owner; P O Box 
351 Chester Heights, Pa 19017

Montgomery Media

Mark Bruce – Account Manager, 
Business Development; 290 
Commerce Drive; P: 215 542 
0200 Ext 241; C: 610 766 0745; 
F: 215 628 9926; mbruce@
montgomerynews.com; www.
montgomerynews.com

Nettology LLC

Jo Ann Brune – Director Sales 
& Marketing; 333 E State Street, 
Media Pa 19063; P: 610 571 
9557; C: 215 900 5545; Joanna@
nettology.net; www.nettology.net

Norristown Brick Inc.

Russell Lyons; 741 Forrest Av-
enue, Norristown Pa 19403; P: 
610 539 1960; F: 610 539 3318; 
C: 610 633 2860; Rlyons70@
hotmail.com; www.norristown-
brick.com

One Penn Financial Group, 
LLC

Patrick D. Cissne – Insurance 
and Retirement Consultant; 61 
Llanfair Rd. Suite C4, Ardmore, 
Pa 1003; P: 215 287 9909; 
F: 610 642 4650; pcissne@
onepennfinancial.com

Prestige Concepts LLC

Tiffanie Stanard – President & 
CEO; C: 215 370 3018; F: 267 
386 2379; info@prestigecon-
ceptsllc.com; www.prestigecon-
ceptsllc.com

Rodan Fields Dermatologists

Mirella Ruscio, Independent 
Consultant; 215 491 0921; Mire-
lla121@myrandf.com; www.
Mirella121.myrandf.biz

Sandler Training 
Rich Geise – Principal; Radnor 
Financial Centre, 150 N, Rad-
nor Chester Rd., Suite F- 200, 
Radnor, Pa 19087; P: 610 688 
4646; C: 610 308 5639; geise@
sandler.com; geise.sandler.com

Royal Bank
Marc Sanders – VP Marketing; 
732 Montgomery Ave, Narberth 
Pa 19072; P: 610 668 4700; F: 
610 668 8397; marcsanders@
royalbankamerica.com

Sosltice Media 
Pete Rici; 2236 South Har-
wood Avenue, Upper Darby, Pa 
19082; 610 529 0122; www.sol-
sticemedia.biz

The Main Line Media Cham-
ber of Commerce
Bernard Dagenais – President 
& CEO; 175 Strafford Avenue, 
Suite 130, Wayne, Pa 19087 – 
3331; P: 610 687 6232; C: 215 
285 9755; bdagenais@mlcc.
org; www.mlcc.org

Wells Fargo
Tammy R Jones – Personal 
Banker; 50 E Wynnewood Rd,; 
Wynnewood PA 19096; P: 610 
649 4331; F: 610 649 1539; 
Tammy.r.jones2@wellsfargo.com

United Strategy Group
Quenton Bowman Sr., Director 
of Marketing / Branding; 215 
839 6325; qbowman@united-
strategy.org

World Energy
Bill Weest – Energy Consultant; 
215 740 4295; bweest@wprlden-
ergy.com; worldenergy.com

Women’s Yellow Pages
Ellen Fisher; P O Box 1002, 
Havertown, Pa 19083; 610 446 
4747; efisher@philawyp.com; 
www.philawyp.com

Wise Women Workshop
Terriann Gladen. Director of pub-
lic Relations; 347 2nd St Pike / 
Suite 4, Southampton, Pa 18966; 
267 699 9700; 267 235 5832; 
Terrain.gladden@gmail.com; 
www.wisewomenworkshop.com

30th Street Entertainment
Andrew M. karasik, Chairman & 
CEO; 110 Iris Lane, Wynnewood, 
PA 19096; (610) 348-2614; 
info@30thstreetentertainment.com

990 AM WNTP
John Bell – Advertising Consultant; 
117 Ridge Pike, Lafayette Hill, Pa 
19444; P: 610 940 0990; C: 610 
505 0673; john@wntp.com; www.
wntp.com; www.wfil.com
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Guide to Executive Living Presents

D I N I N G  O U T
Aura of Cuba At Cuba Libre Restaurant 

By: Brittney O’Rourke

I have Cuban ancestry from my father’s family. 
I have always been intrigued by the Hispanic 

culture-- perhaps for that reason. 
When I was assigned to do a review for Cuba 

Libre, 10 South 2nd St., Philadelphia, it brought me 
back to some of my roots. 

Entering the restaurant, I was surprised at how 
much Cuban culture was captured. 

I was surrounded by tropical plants, colorful tiles 
and bamboo ceiling fans in the dining room. 

It’s Old Havana, a reflection of 1950s Havana-- 
the capital of Cuba. 

I was quickly seated and served by Marlise. She 
brought out flatbread to my group of four. The flat-
bread had an amazing mango butter spread! Plan-
tains with salsa, black bean sauce, and Haitian egg-
plant were served as appetizers. 

To get a true “Cuba Libre experience,” I decided to 
order the “15 Tastes of Cuba” ($39.95). It is new to the 
menu and it gives a taste of some the restaurant’s “favorites.” It starts with five appetizers. 

The shrimp ceviche, marquitas cubanas—
which is plantain and malango chips, chicken 
empanatas, papas rellena, and the Malanga 
fritter or “purple terror root.”  Delicious. 

I enjoyed a Passion Fruit Mojito ($10.50). 
My friends ordered the Mint Ginger & Honey 

Caipirinha ($10.50), Mango Mojito ($10), and our fa-
vorite, Classic Caipirinha ($9).

Following the appetizers and drinks were three 
main entrees. 

The churasco a la Cubana, which is a marinated 
skirt steak with parsley, lemon and garlic sauce, the 
mango mojito shrimp, and the Mahi-Mahi with cala-
mari, which was voted the favorite out of my group. 

White rice, black beans, and maduros were 
three sides that came along with the entrees. Lastly 
came dessert, Tres Leches, Cuban Flan, and the de-
licious Dulce del Leche. All of this for only $39.95.

The restaurant welcomes business and social 
groups. There is room for up to 400 guests. Some 
familiar faces have included Will Smith, Donovan 
McNabb, Cuba Gooding Jr, and Robert DeNiro!

Latin entertainment is one of the many high-
lights. There are close by lots for parking, street me-
ters, and valet ($14) Wednesday through Saturday.

For private parties there is an area upstairs called 
La Galeria in La Terraza. Friday and Saturday night around 
11:30pm the restaurant is converted into a Latin nightclub. 
The dance floor is filled with salsa, buchata, and more. 

The friendly staff managed by McGarrit Franco 
makes Cuba Libre a go-to spot in Old City. 

Reservations at (215)-627-0666. Hours are Mon-Fri 
11:30am-3pm Sat & Sun 10:30am-2:30pm.

CUBA LIBRE'S General Manager, McGarrit Franco and Hannah Yoffa, 
Director of Sales & Marketing. They can be reached at 215-627-0666.

Visit our blog at www.PhillyBizMedia.com
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Maggiano’s: A Go-To-Restaurant
By: Brittney O’Rourke

Maggiano’s, 12th & Filbert, 
(215-567-2020) is one of this 
area’s most popular restaurants.  
About 800 people are served dai-
ly.  Daily!  Eight hundred people!

I’m a new Philadelphian, but 
Maggiano’s was not a new expe-
rience for me.

The last time I dined at Mag-
giano’s I was treating my ex-boy-
friend at the Maggiano’s in Nash-
ville, TN for his birthday. 

I was quite interested to 
see if the ambiance and service 
would be as delightful here in 
Philadelphia. It was! Here it was 
exciting to not only experience it 
again, but to write about it as well!

Upon entrance you’ll be in 
a crowd.  That’s because Mag-
giano’s here is always busy, busy, 
busy. Diners with & without reser-
vations gather inside the entrance 
at a long bar there & socialize.

In addition to the large bar 
area, equally large inside Mag-
giano’s are two main dining 
rooms, four banquet rooms, and 
a carry-out window and delivery.

Maggiano’s hosts about 70 
corporate events - - each month, 
according to long-time managing 
partner Alger Valdez.

When he heard I was doing a 
review, he insisted on introducing 
me to Chef Partner Matt Delano.  

Delano has prepared meals 
for Maggiano customers from 
seven different locations.

He also suggested our 
group of four try different offer-
ings, to experience Maggiano’s 
large variety of menu selections.

We did.
Crispy Zucchini Fritte 

($8.25) along with Jumbo Lump 
Crab Cakes with roasted pepper 
sauce ($13.75 and Mozzarella 
Marinara ($9.50).  

While enjoying them, server 

Lou Smith, also known as “Sweet 
Lou”, brought several handcraft-
ed classis cocktail specials.

They included:  a nice con-
coction of Tito’s Vodka, Ruby 
Red Grapefruit, Italian Grey-
hound, and Campari ($11).

I went with the Mula Roman 
($11).  It was brought in a copper 
cup.  It is a mix of Svedka Vodka, 

Blood Orange, Lime and 
Fever –Tree Ginger Beer (not for 
the amateur drinkers).

Our server was Randy Arnold. 
I chose the Grilled Salmon 

Carpi ($20.50) which was topped 
with a tangy Mediterranean 
sauce made with non-fat yogurt, 
fresh tomatoes, cucumbers, red-
onions and served with Tuscan 
Herb Roasted Potatoes.  

My married couple friends 
had a Chopped Salad ($5.25) 
and one of the Classic Pastas; 
Eggplant Parmesan ($13.50), 
along with the Beef Tenderloin 
Medallions ($24.95). It came 
with crispy onions and garlic 
mashed potatoes.  

Zukhan Bey, my date, placed 
an order of Salmon Oscar ($29.50) 
which included jumbo lump crab, 
asparagus, sun-dried tomatoes, 
and garlic cream with orzo.

For dessert was New york 
Cheesecake ($7.50) Oh so creamy.  
We also shared homemade Toast-
ed Pound Cake ($7.50).

Maggiano’s is popular with 
attendees at the nearby Conven-
tion Center. Every now and then 
there are celebrities dining in—
one mentioned as a regular is 
Will Smith’s mother, karen! 

Recently spotted dining were 
Lou Ferrigno, but you may know 
him as “The Hulk” and former pro-

fessional boxer, Larry Holmes!
Hours are Monday – Thurs-

day 11:30 AM – 10:00 PM, Friday 
& Saturday 11:30 AM – 11:00 PM, 
Sunday 12:00 PM – 10:00 PM

There is kiosk metered 

parking. Plus parking garages 
nearby, and valet parking across 
the street at the Marriott Hotel.

For reservations, especially 
group and corporate, call 215-567-
2020  (www.maggianos.com).

Guide to Executive Living Presents

D I N I N G  O U T

A Magical Experience

For Business  

& Other Occasions

Personal Banquet Manager will help you 

plan, from start to finish

w	
Meetings

w	
Banquets

w	
Quinceanera

w	
Bar/Bat Mitzvah

w	
Wedding Receptions 

12th & Filbert Sts., Phila.

215-567-2020

Carry out/Delivery: 215-567-2233

(L) Managing Partner Alger Valdez & (R) Partner Chef Matt Delano

Visit our blog at www.PhillyBizMedia.com

New Owners
New Menu Items

BAITONg 
THAI & VIET 

CUISINE RESTAURANT 
126 Bala Ave., Bala Cynwyd, PA

(Across from Bala Theatre)

610-664-0200
a Lunch a Dinner  

a Take Out a Catering
Open Everyday,  
except Monday
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What is a good anniversary 
gift for a couple celebrating 55 
years of marriage — to each other.

They’re at an age where they 
want to get rid of “stuff.” Clothing? 
Have enough. Trip? Been there. 
And they’re at an age where 
candy and cookies are verboten. 

My daughter Nan had an 
idea, “Put memories into writing.” 

So, for the 55th anniversary 
of my wife and I, she had our 
children and grandchildren com-
pose recollections of their father/
grandfather, mom/bubby.

The result was an anniver-
sary “feel good” gift. And a bonus 
of longevity for their memories. 

The entries came in the form 
of e-mails (naturally.) They were 
compiled by Nan into a pamphlet 
entitled:

“A Few Thoughts From  
The People That Love You!!!!”

Here are some excerpts. 

   Son, Bob, a nationally 
known Harvard University 

trained Urologist.
“My favorite story about 

mom was when I was in high 
school. She, a friend and I were 
having lunch at a neighborhood 
delicatessen. One of my buddies 
from Lower Merion High School 

sat down and started talking to 
mom. At the time she had her 
hair in ponytail. 

“She looked incredibly cute. 
And this schoolmate started to 
come on to mom, trying to pick 
her up! 

“Mom, looking younger 
than her age, innocently kept 
up pleasantries with this over-
androgenized high school boy, 

never realizing his intent. 
“I have to admit he had 

great taste in women .”

~ ~ ~

“Many fond memories of 
Saturday mornings in my dad’s 
advertising office on Broad 
Street, then going to Connie 
Mack Stadium to watch the Phil-
lies or to Franklin Field. 

“Also, driving to the Jersey 
shore for a weekend (without a 
hotel/motel reservation) and lis-
tening to him finagle a room for 
the family!

“Among my most proud mo-
ments were when he was pro-
gram chairman and master of 
ceremonies at the Golden Slip-
per Club, a philanthropic Mason-
ic group, for events that he had 
personally organized. 

“It was pretty neat to see my 
dad speaking from the dais. He 
introduced three First Ladies of 
the U.S. (at different functions,) 
sports stars, authors, etc. The 
programs were all put together 
by him. Impressive stuff!

“Finally, when I was sports 
editor of Harriton’s school news-
paper, “The Free Forum,” dad 
took out an ad for American Ad-
vertising Services. The ad was 
basically his business card. But 
he altered it just a bit. 

“Under his name “Joseph H. 
Ball, President,” he added “Rob-
ert A. Ball, Son.”

~ ~ ~

    Daughter, Nanelle, a wife 
and mom to three, and  

caretaker of her family’s  
protective dog.

“you have shown us, (your 
family) what love and family is all 
about. you have given us tradi-
tions, values and morals.  

“My children would not be 
as special as they are without 
having you in their lives. The two 
of you are the best grandpar-
ents. you have given so much 
love and experiences which we 
will have for the rest of our lives. 

“Holiday dinners at family 
tables, summers at the beach, 
and the trips we have taken as a 
family group. 

“The two of you have instilled 
the importance of family!” 

~ ~ ~

Rob, our only son-in-law  
and principal in his own  
business, Center Stage  
Tickets, Bala Cynwyd. 
“The first thing I want to say 

to Sandy and Joe is thank you 
for having Nan! 

“I can still remember going 
to the Ball house while I was dat-
ing Nan. I would enter through 
the front door- -which nobody 
else uses — and engage in con-
versation with Sandy and Joe. 

“Joe was always on the cor-
ner of the couch, just as he is to-
day, often in the same bathrobe. 
I thought to myself how lucky I 
would be if one day I could be-
come part of this family. 

Well I was right about that.”

~ ~ ~

    Daughter Yelane, mom of 
three, employed at three dif-
ferent jobs, social dynamo, 

everyone’s pal.

Joe Ball

My Children & Grandchildren Remember...
by Joe Ball

THE AUTHORS, (Rear l to r) Dr. Bob Ball, and his wife, Keila, and daughters, Madison, and Griffin; Nan and 
Rob Meyers; Emylie Rosenbaum, her mom, Yane and daughter Eriya and son, Eric. Front row (l to r) Max 
Meyers, Joe Ball, Jessica Meyers, Sandra Ball and Benjamin Meyers.  
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“My absolute favorite times 
are summers at the shore. Rid-
ing bikes, walking the boards. 
My “Pavilion Pals”. 

“There’s been ups there’s 
been downs. There’s also been 
tears — and much laughter. 

“Best wishes to you both: 
The best parents one could ever 
wish for.”

~ ~ ~

    Grandson, Eric, a Florida 
resident, friend to  

computers and a Fantasy 
Football super-star winner. 

“HEy! Bubby and Pop Pop 
Joe Ball (though I haven’t called 
you that since I was 8-years-old.)

“you are among the best 
grandparents any kid could ask 
for. I am 21 now and it seems like 
life is going by so fast. 

“I remember visits to your 
home and looking forward to 
more of the cold glasses of choc-
olate milk and Cream of Wheat 
breakfasts. Pop Joe would sit 
across from me asking me what 
I learned in history class. 

“Even if I had no idea I 
would just make something up 
and bubby would agree.

“I remember the days when 
you would pick me up at my 
house, drive to Hymie’s delica-
tessen where we would sit and 
talk about who knows what. I 
always left the meal with a feel-
ing of comfort knowing that if 
anything were to happen that I’d 

always have family to help me 
out and I could talk to you guys 
about anything.

“Now I’ll say a little bit more 
about Pop Joe…

“He’s taught me so many 
things that my dad or any other 
male figure in my life has never 
even tried to mention before. 

“First of all, probably since I 
was 6 or 7 years old, I’ve been 
told by Pop Joe to have a very 
strong handshake. 

“People look at me, and I’m 
not a huge guy. But shake my 
hand and they know there is no 
wimp inside this fellow. 

“I also learned from you to 
laugh. It’s good. 

“you also taught me to “look 
the part;” you say dress for the job. 

“you have taught me well.”

~ ~ ~

Madison (“Maddie”) Ball, 
soon to be a Northwestern 
University freshman, and a 

budding TV & Film producer.

“My favorite memory of Pop 
Joe started the way some of my 
least favorite memories of Pop 
Joe start- -with a vigorous ques-
tioning period. 

“If you’ve ever been lucky 
enough to experience Pop Joe, 
you’ll know what I’m referring to.

“Example: Bubby had placed 
a bowl of large cool grapes on the 
table, and I was making myself a 
bowl of honey nut cheerios with 
milk when he joined me. 

“I can’t say where he came 
from. Work? Slumber? His usual 
spot on the couch? 

“But he was there, alert and 
ready to unleash a flood of ques-
tions. With no possible escape 
I answered them with as few 
words as possible. 

“After what seemed like an 
investigation, like what are my 
favorite classes and where do I 
want to go to college, Pop Joe 
thought I should ask questions, 
about him. 

“He lead me to a framed 
newspaper clipping with a pic-
ture of a handsome young Army 
soldier holding a rifle. 

“There, he gave me a 
glimpse into his youth. 

“This memory may not be 
the most significant to Pop Joe, 
but for me, it gave me perspec-
tive on the man that consistently 
dogs me with questions.”

~ ~ ~

Emylie Rosenbaum,  
University of Delaware Junior, 

among most pleasant and 
popular coeds on campus. 

Medical field in future?
“Bubby and Pop Joe have 

given me the best memories by 
just being involved in my life as 
much as possible and being the 
best role models. 

“Bubby is one of the great-
est people on the face of this 
Earth. She is the rock that holds 
our family together. She would do 

anything in the world just for our 
family’s health and happiness.

“From her incredible sweet 
and sour meatball recipe (that 
she still won’t give me!) to those 
nights down the shore eating at 
Gino’s and playing Rummikub. 

“She has started so many 
traditions in our family. A few that 
come to mind are the pearl neck-
laces for her granddaughters 
starting at age 6, and adding more 
pearls as the years go on. Another 
is the trip to Disney World when 
her grandchildren turn five. 

“She is the most selfless per-
son I have ever met. She is my 
role model not only as a grand-
mother, but also as a mother, 
wife, and an all-together person. 

“The first thing that comes to 
mind when I think of Pop Joe is that 
I better study the last 300 years of 
history before I go see him.

“No comment on his pranks 
like hiding food at the dinner table.

“However, despite his goofy 
side, I look up to him so much. 
Even at 83-years-old, he is still 
working! 

“Also to mention that he gives 
out tickets to sports events, mu-
seum and exhibit places and…
and… gift certificates to some of 
the most delicious restaurants. 

“Also, almost everywhere 
we go together people know who 
he is. 

“If I were to tell someone I 
was Joe Ball’s granddaughter, 
they have good words to say 
about him. He has directly and 
indirectly influenced my life.

~ ~ ~

Max Meyers, Harrington High 
School class of 2014, National 
Honor Society electee, multi-

ple sports letter man, budding 
magician — and good guy.

“Together Bubby and Pop 
Joe are the best grandparents 
anyone could ask for. They make 
a dynamic combo. 

“From the summers at the 
shore, and countless family din-
ners, they have had a large im-
pact on my life. 

“My favorite recent vaca-
tion with the family was this past 
year’s trip to the Caribbean. What 
to do if I needed a place to put 
my stuff by the pool and no one 
to watch over it? Bubby and Pop 
Joe were there as watchdogs.  

“Who was there to take food 
off my plate when I wasn’t look-
ing (even if I wasn’t done?) Pop 
Joe! (Editor’s Note: Max watch-
es his sugar intake. I help.) 

“Who was there when I 
needed someone to talk to about 
U.S. history? Pop Joe! However, 
he rarely could stump me with his 
history knowledge and questions. 

“While not everyone knows 
how Sandy ended up with Joe, 
everyone knows she is the best 
grand-mom anyone could ever 
have. She is always happy and 
doesn’t look a day over 25!

“A talent she has is being 
able to talk on the phone FOR-
EVER. Even when you thought 
the conversation would have 
ended she can keep it going!” 

~ ~ ~

Griffin Ball, student at  
Madeira High School,  
McLean, VA, a sweet,  

sweet individual. 
“Whenever I think of Pop 

Joe I think of bacon pizza. When 
I visited a few years back from 
our home in McLean, VA we got 
bacon pizza for lunch and it was 
soo delicious! I had never thought 
about bacon pizza before!

“My favorite memory, may-

be even of all time, was going to 
Disney World with Bubby for my 
5th birthday! 

“I remember seeing the pa-
rade and fireworks at the Magic 
kingdom at night, getting stuck 
in the attic of the Haunted Man-
sion and eating at the 50’s fam-
ily diner at Hollywood Studios. It 
was the most memorable birth-
day and I am thankful to Bubby 
for taking me!” 

Eriya Rosenbaum, Lower 
Merion High School Sophomore, 
long, long red hair, gorgeous 
eyes, a top athlete. 

“One memory with Bubby and 
Pop Joe is when we were down the 
shore and someone came to the 
door and said that Bubby tripped 
and fell down outside. 

“I called to Pop Joe who was 
inside the house we were rent-
ing. “Wait,” he said, “I can’t come 
down I’m watching the Phillies.”  

So, I went out, and helped 
Bubby and finally Pop Joe came 
down to see if he could help.” 

~ ~ ~

Jessica Meyers, to be a 
freshman this year at Harri-
ton High School, Mrs. Justin 
Bieber in waiting, her Junior 
High’s early AM school TV an-
nouncer, participant in school 
theater and sports. 

“I love all the quality time 
Bubby and I spend together. 

“My favorite times include 
down the shore playing rumikub. 
Me being the pro, I loved win-
ning. Lol. (Laugh out loud.) 

“I also love the times when 
Bubby and I just hang out be-
cause I really enjoy talking with 
her. 

“I also remember the kohl’s 
Department Store trips, The Duck 
Boat, my doctors visits, my Hos-
pital visits, and watching DWTS.”

~ ~ ~

“Pop Joe, I know you are 
here when I hear the loud, con-
tinuing barks come bursting out 
of our dog Gracie! 

“I also enjoy how you are 
always popping in to our house 
just to check on us when the ga-
rage door is open. 

“My favorite memories also are 
breakfast at Hymies with family. 

“Pop Joe: I know you are 
a jokester, and always will be. I 
love that in you.” 

~ ~ ~

Benjamin Meyers, our young-
est (9). Mr. “Never Stay Still”, a 
farmer, a TV wrestling fanatic. 

“Thank you for always in-
viting me to go to the Pancake 
House.

“Bubby, I love to have pillow 
fights!!!!!!

“Bubby, you are the best, 
and Pop Joe you are the oldest 
person in the family.

“Bubby, you are the oldest 
girl in the family.”

Note: Above has been ed-
ited for purposes of embarrass-
ment.

~ ~ ~

A special thanks to our blood-
lines from previous generations 
for the excellent genes they 
passed on to our family.
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Individual Aid Is Center of PR for ClosetsByDesign 
A major area advertiser, 

ClosetsByDesign, 928 Springda-
le Dr., Exton, Pa (610-644-4143) 
is reaping recognition and good-
will for its community services. 

The latest major effort 
originated with the firms owner, 
Charles Waterman wanting to 
help individuals that would be 
personal.

His inspiration: Find a wound-
ed veteran, a paraplegic, who 
could benefit from having Water-
man’s company donate and install 
low level custom storage easily 
used from a wheelchair.

An aide in the office of former 
U.S. Senator Arlen Specter, Vern 
Rider, recommended Jim Mc-
Guire, a 66-year-old Philadelphia 
resident and a veteran of Vietnam. 

Combat Infantry
A former combat infantry 

man, he served with the First 
Calvary in Vietnam and was a 
veteran of close combat. He is a 
Purple Heart recipient for bullet 
wounds that eventually led to a 
life as a paraplegic.

McGuire and his wife of 41 
years, Lorraine, recently wel-
comed Waterman and his de-
signer, Cay Evans, into their 
home. The wooden ramp which 
gives wheelchair accessibility 
into the home dramatizes that a 
disabled individual lives inside

But accessibility to closets 
are another matter. And Waterman 
has the expertise to install custom 
systems designed for someone 
confined to a wheelchair. 

He and Evans first pulled 
out a tape measure and began 
measuring. They had McGuire 
reach as high as he could while 
sitting in his wheelchair. 

Waterman and his designer 
then took inventory of Jim’s bed-
room closet but they also re-
searched other spaces through-
out the home. 

Other Needs Fulfilled
With those measurements, 

they discovered several other 
areas in need of better access 
for Jim. 

As an example, his com-
puter area caused him difficulty. 

The height of his current 
desk did not accommodate Jim’s 

wheel chair. 
This meant that each time 

he wanted to sit at his desk he 
had to move himself from his 
wheel chair and sit in a regular 
desk chair. 

Also, his standard bureau 
had drawers too high to see into 
while sitting.

Finally, the hall closet was 
in need of a better way to keep 
Jim’s medicine within easy reach.  

ClosetsByDesign makes it 
a point to coordinate the color of 
the furniture in the room where 
the closet is to be installed. They 
describe the finished product as 
“furniture for your closet.” 

The firm has 8 years of expe-
rience in building custom closets, 
home offices, pantries, laundries, 
garages, and hobby rooms. 

The company serves clients 
throughout Northeast Pennsyl-
vania and Delaware.. 

Vietnam Experiences
In between discussions and 

selections on sliding racks and 
shelves, McGuire told ClosetsBy-
Design personnel stories about 
his experiences in Vietnam.  

He was drafted into the 
army and sent to Vietnam in 
1967, at the height of the Tet Of-
fensive. (Probably the worst of 
the fighting in Vietnam.) 

McGuire and two of his bud-
dies were separated from their 
unit. They were ambushed. The 
Viet Cong were firing at them 
constantly.  

One of his platoon mem-
bers was killed instantly when he 
stuck his head up to see where 
incoming fire was originating.  

A second buddy was also 
wounded.  

McGuire held him in his 
arms as he died, not even real-
izing that he, himself, had been 
shot in the leg. 

McGuire later received a 
Purple Heart.

Forty years after, McGuire 
started attending group sessions 
for PTSD, post-traumatic stress 
disorder. 

Police Dispatcher
After military hospitals, and 

a return to Philadelphia, McGuire 
saw a newspaper ad for Vietnam 

veterans for a Philadelphia po-
lice radio dispatcher.  He was 
hired, and served for 16 years. 

Then, he transferred to the 
Philadelphia prison system and 
worked at Holmesburg for ten 
years.  

He has since retired.
McGuire and his wife have 

two sons who are firefighters, 
one in New york and one in Mid-
dletown.  The son in New york 
was trapped in one of the tow-
ers on 9/11, got out, continued to 
look for others trapped, and was 
on the team that rescued people. 

The Son is a Hero
Waterman says he wel-

comed the opportunity to show 
a “Thank you” to McGuire for his 
service to our country. Jim and 
Lorraine told Waterman they are 
in awe that someone would do 
this for them. 

ClosetsByDesign can be 
reached at 1-888-500-9205 
(www.ClosetsByDesign.com).

4P’s Advisors LLC, at 30 Terrell drive, 
Washington Crossing 18977
Timber Knoll Landscaping LLC, at 33 
Tanglewood, drive lanhorne 19047
HIL Technology LLC, at 210 Root 
ave., Pottstown 19465
PR Target LLC, at 620 Creek lane, 
Flourtown 19301
My Supply Ally LLC, at 101 
Turnbridge Road haverford 19041
ZB Concerts Inc, at 1337 Pine st., 
Philadelphia 19107
Delden Press, at 215 West end ave., 
Haddonfield 08033

Windward Advertising Inc., at 147 
Pennsylvania ave., malvern 19355
Raw Dog Enterprises Inc., at 1477 
Conifer drive, West Chester 19380
Fluid Audio Communications Inc., at 
960 Rittenhouse Road, norristown 19403
Eaglewood Digital LLC, at723 
sumneytown Pike, lansdale, 19446

WK Solutions LLC, at 8480 limeklin 
Pike, Wyncote 19095
Delysic Inc., at 7914 green lane, 
Wyncote 19095
Lindsey Thul, at 10 Cove Court, 
moorestown 08057
A&B Photography, at 613 sandra 
drive, browns mills 08015

Shoot First Media LLC, at 3628 sears 
st., Philadelphia 19146
Epic Marketing Group, at 8 scenic 
Point Circle, sicklerville 08081
JCK Graphics, at 43 Winfield Road, 
sicklerville 08081
Ultimate Marketing Solutions LLC, at 
1707 society Place, newtown 18940

Sweetly Chic Events & Design LLC, at 
4950 york Road no. 385, holicong 18928
Your Chic Is Showing LLC, at 916 
northridge drive, norristown 19403
Danielle Laws Consulting LLC, at 
5862 n. Fourth st., Philadelphia 19120
Media Wizardz LLC, at 917 s. 18th st., 
Philadelphia 19146
Realtylens LLC, at 2207 hoffnagle st., 
Philadelphia 19152
Ten Pennies Decorators & Event 
Planners LLC, at 1921 s. broad st., 
Philadelphia 19148

Visit our blog at www.PhillyBizMedia.com

New Marketing-Related  
Businesses

WHEELCHAIR BOUND VIETNAM VET Jim McGuire is pictured with the owner of Clos-
etsByDesign, Charles Waterman (r) and Cay Evans, a ClosetsByDesign leading 
designer. With McGuire is his wife, Lorraine. The couple’s two dogs 
are a Dalmatian and Labrador puppy. ClosetsByDesign, as part of their 
community services program is donating the building of custom closet 
spaces at McGuire’s home to provide him storage areas within reach 
(www.ClosetsByDesign.com).  
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ATTN: LAW FIRMS
This Page Is Read Monthly By Businesses Requesting Attorneys.

List Your Services And Legal Notices Here!
Call:  (484) 562-0063

LAWSUITS
The plaintiffs name appears first 
in capital letters, followed by the 
name of the defendant, the na-
ture of the suit, the number and 
the date. Accuracy of the entries 
is not guaranteed. 

Philadelphia
Lawsuits Filed 

PAPERWORkS INDUSTRIES 
INC. vs. keystone Printed 
Specialties; Contracts, case #13-
0500879, 05/10/13

Philadelphia
Court Judgments 

yELLOW BOOk SALES AND 
DISTRIBUTION CO. INC. vs. 
Ralph D. Samuel & Co. PC; 
$33,684, plaintiff, case #10-
1100121, 04/12/13

GREATER PHILADELPHIA 
RADIO INC. ET AL. vs. Akropolis 
Marble & Granite Imports Inc./
Andy’s Diner Inc.; Contracts, 
case #13-0401230, 04/09/13.

THE FREEPORT PRESS INC. 
vs. Ron Hatfiled/Independence 
Funding Group Inc., Foreign 
judgment case #13-05024223, 
05/23/13

CITy OF PHILADELPHIA vs. 
Reagen National Advertising of 
Philadelphia Inc./ Continental 
Broadcasting Inc., $10,823 plain-
tiff, case# 130202210, 05/30/13

Chester County

Lawsuits Filed 

DE LAGE LANDEN FINANCIAL 
SERVICES INC. vs. Cad Media 
Inc. Debt collection, case #2013-
04201-CT, 05/02/13.

DE LAGE FINANCIAL SERVIC-

ES vs. Graphics Four Printing 
Inc. Debt collection, case #2013-
04204-CT, 05/02/13.

Montgomery County

Lawsuits Filed

ROBERT BLOCk vs. Market 
Tech Media Corp. Contracts, 

case #13-0404310, 04/29/13.

GEN3 MARkETING LLC vs. 
Branded Online Corp. Sum-
mons, case #2013-11353, 
05/13/13.

Montgomery County

Court Judgments 

yELLOW BOOk SALES/
yELLOW BOOk SALES AND 
DISTRIBUTION CO. INC. vs. CJ 
Rooter Inc./Benjamin Franklin 
Plumbing/Vicki Shauger. 606 
Ebersole Road, Reading 19605, 
$31,507, plaintiff, case #2013-
03644, 04/11/13.

Meetings
OPEN HOUSES 

GRAND OPENINGS
CONTACT

Whims  
for Rent

29 bala ave., suite 114, bala Cynwyd, Pa 19004
484-562-0067  Fax: 484-562-0068

www.PhillyBizMedia.com
email: adcomtimes@aol.com

Seminars
PLANNING
SPEAkERS

CONTACT

Whims  
for Rent

29 bala ave., suite 114, bala Cynwyd, Pa 19004
484-562-0067  Fax: 484-562-0068

www.PhillyBizMedia.com
email: adcomtimes@aol.com

Available for
FULL COORDINATION
OR PER-NEED HELP

CONTACT

Whims  
for Rent

29 bala ave., suite 114, bala Cynwyd, Pa 19004
484-562-0067  Fax: 484-562-0068

www.PhillyBizMedia.com
email: adcomtimes@aol.com
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Obits
Robert T. Russo Sr.

Radio Producer/
Director

Robert T. “Bob” Russo, Sr., 
a sports/music radio producer 
and director, died April 26, 2013 
at the age of 75.

In 1967, Russo began 
producing Eagles Football for 
WIP Radio and was the executive 
producer for the Eagles and 
Flyers in1980.  In 1981, he was 
the last music director/assistant 
program director for WIP.

He was also the first director 
of a country music format for 
WHN in New york in 1970 where 
he was executive producer from 
1972-1973. 

In 1982, Russo was the first 
producer of the Philadelphia 
Stars Football and also the 
promotion director for WSNI 
until 1983.  Along with directing 
promotions for WSNI, he was the 
East Coast promotion director 
for Lifesong Records.

In later years, Russo was 
the last program director for 
WRDR in 1999. In 2001 he 
worked as an executive sales 
rep for Comcast.

Russo was a first baseman 
for Highlanders/Delmont from 
1953-1958.  He is also the author 
of a memoir, Waiting for the ‘32.

He is survived by daughter, 
Donna; son, Robert Jr.; grand-
daughter Amanda; and brother, Rich.

Shirley E. Laird
Writer/ 

Entrepreneur

Shirley E. Laird, a writer and 
entrepreneur, died April 8, 2013 
at age 80.  

She graduated from the 
Stevens School in Germantown 
in 1940 and went on to graduate 
from Cedar Crest College in 
1944 where she was editor 
of the Crestiad, the school’s 
newspaper.

Laird then began working at 
the Philadelphia Evening Bulletin 
where she wrote her own column 
called “People.”  

While at The Bulletin, 
she won a competition for 
“Mademoiselle” magazine to 
be their Philadelphia reporter, a 
position she held for 18 years.  

She also wrote historical 
pieces for the Germantown Courier.  

Laird later worked as an 
editor for the Montgomery County 
Newspapers and wrote a weekly 
column titled, “Once over Lightly.”

She worked as the 
publications manager for Vincent 
G. Cling and Associates in the 
‘60s and ‘70s and later started 
a business named, “Laird 
Unlimited Editorial Services.”

Laird is survived by children, 
Craig, Holly, and Heather; eight 
grandchilden; and two great-
grandchildren.

Beverly B. 
Brownstein
Advertising/ 

Public Relations

Beverly B. Brownstein, who 
built with her husband the ad-
vertising and public relations 
agency, The Brownstein Group, 
died May 13, 2013 at the age of 
75 after valiantly battling breast 
cancer.

The Brownstein Group 
has been successful over 
the years, regularly winning 
Addies, and serving clients 
such as the Jewish Federation 
of Greater Philadelphia and 
the Philadelphia Holocaust 
Remembrance Foundation.

In addition to building The 
Brownstein Group, Beverly also 
wrote a gossip column called, 
“Bev’s Line” for the Main Line 
Jewish Expression, which is now 
the Jewish Exponent.

Very early in her career, she 
wrote a column for “The Building 
& Realty Record,” a publication 
that was the foundation for what 
became the ACT newspaper. 

Brownstein is survived 
by her husband, Berny; sons, 
Marc and Michael; daughter, 
Toni; sister, Vivian; two brothers, 
Norman and ken; and six 
grandchildren.

Charles F. Bofinger
Advertising/Artist

Charles F. Bofinger, an art-
ist, died May 27, 2013 at the age 
of 88.

Bofinger graduated in 1943 
from the Milton Hershey School 
before joining the U.S. Navy.

He later became an advertis-
ing executive but switched his 
focus to fine art in 1980.  His 
paintings are featured in numerous 
galleries and can be found in 
private collections throughout the 
country and also internationally.

Bofinger is survived by 
his wife, Marie; daughters, 
karen and Charlene; brother, 
kenneth; nieces, Darlene, 
Janise, and Jennifer; nephews, 
Mark and Christopher; and 
“grandchildren,” Bill, Brenda, 
Brian, Phillip and Matthew.

Bernard Toll
Advertising/P.R.

Bernard “Bernie” Toll, an 
advertising and public relations 
professional, died at age 89.

Toll specialized in fashion 
advertising and public relations 
and was also Vice President of 
Communications for After Six, Inc.  
He then opened his own public 
relations firm with his wife, Debbie.

He was a past president of 
Temple Judea and a member of 
Old york Road Temple Beth-Am.

Toll is survived by his wife, 
Deborah; children, karen and Dori; 
grandchildren Steven, Blair, Mark and 
Craig; and great-granddaughters, 
Sylvia and Addison.

Bonnie M. Steerman
Advertising/Sales

Bonnie M. Steerman, who 
dealt in sales and advertising 
in the radio industry, died at the 
age of 58 on June 10, 2013.

Steerman graduated from 
Northeast Philadelphia High 
School before attending the 
University of Miami.

She worked in the radio 
industry doing advertising and 
sales and up until recently lived 
in Turks and Caicos for eight 
years.

Steerman is survived by 
her husband, Craig; daughter, 
Melissa; grandson, Casey; and 
mother, Phyllis.

William Brodsky
Advertising

William “Bill” Brodsky, an 
advertising executive and WWII 
veteran, died on May 30, 2013. 

Brodsky graduated from 
Temple University and then went 
on to receive his Master’s Degree 
from Columbia University.

He was an advertising 
executive for multiple companies, 
one being the Philadelphia Agency.  
Brodsky also had his own company, 
William Brodsky Advertising.

He also served in the army 
during WWII, served on multiple 
charitable boards, and enjoyed 
traveling and reading.

Brodsky is survived by his 
sister, Evelyn; nephews, Ted, 
Irv and Ted; niece, Linda; great 
nieces and nephews, Sara, Daniel, 
Jessie, Lila, Rachel and Max.
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